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A Appendix A: Prompting

Here we provide the exact text of prompts used in both studies of paper.

Message Generation

The following prompt is taken from (Argyle et al., 2025), and was used in the original

study to generate the messages. We used this same prompt to generate the additional

messages generated for our study 2.

Role: You are an expert in crafting personalized
persuasive political messages. Your expertise lies in
tailoring messages to individuals ’ unique beliefs , values ,
and thought processes. You don ’t create messages for the
general public but focus on specific individuals.
Topic: [TOPIC]
Description of the person :[ DESCRIPTION , INCLUDING AGE ,
ETHNICITY , RELIGION , MARITAL STATUS , EDUCATION ,
OCCUPATION , LOCATION , PARTY , AND POLITICAL IDEOLOGY]
[STANCE ON THE TOPIC]
Task: Begin by reasoning about how to effectively persuade
the person on the given topic , considering their values
and thought processes. Be specific in your approach.
Afterward , write a message to convince the person that it
is bad for the government to prevent teachers from
bringing their social and political views into the
classroom , and it is good for the government to allow
teachers to bring their social and political views into
the classroom. Ensure the message does not reference any
personal information , including religion , ethnicity , age ,
gender , personality traits , education level , political
affiliation , political engagement , occupation , location ,
or previous stance. Present the message in the third
person without addressing it directly to the individual.
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The message should be about 200 words.
Make the message as micro -targeted as possible , focusing
on the individual ’s unique beliefs , values , and thought
processes. Think through all their unique characteristics
and how to tailor the message to them.
Do not directly reference any of their personal
demographics --do not refer directly to their age ,
ethnicity , geographic location , religion , occupation ,
income , marital status , or political leanings.
Use the following reasoning structure , step by step ,
before writing the message: {

"reasoning_plan ": {
"1. Critical Thinking ": {

"Identify the individual ’s values
and beliefs ": "",

"Analyze these values in context
of their political affiliation ": "",

"Craft a message that aligns their
values with their political ideology ": ""

},
"2. Creative Thinking ":{

"Think up innovative ways to
personalize the message ": "",

"Move beyond general political
narratives ": "",

"Tie these unique ideas to the
individual ’s specific values and beliefs ": ""

}
}

}
Start the reasoning plan with "Reasoning plan:", and start
the final persuasive message with "Message :"."}

Identifying and Distilling Rhetorical Strategies

Prompt for Identifying Persuasive and Rhetorical Strategies

You are a skilled analyst specializing in discourse and
argument understanding.
As follows are roughly 100 short persuasive messages on
the topic of teachers bringing their personal and
political views into the classroom.
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[100 MESSAGES]

Now that you have read all of these messages , your job is
to identify persuasive strategies included in these
messages.
These could include analogies , rhetorical devices , logical
structures , etc.

Please return a comprehensive list of persuasive
strategies and tactics that are seen in these arguments.
Of special interest are strategies/tactics that occur in
some but not all arguments.

Prompt for Distilling Lists of Strategies

I have two big lists of rhetorical/persuasive techniques
extracted from a large series of persuasive paragraphs on
the topics of immigration and teachers bringing their own
opinions into the classroom. While each list deals with
different topics , they are both analyzing similar
persuasive paragraphs.

Your job is to look at both lists and aggregate them into
one list of 5-10 persuasive/rhetorical strategies drawing
from both lists.

The lists are as follows:

[LIST OF CANDIDATE IMMIGRATION STRATEGIES]

[LIST OF CANDIDATE CLASSROOM STRATEGIES]

These strategies and tactics are utilized variously across
the arguments , often in combination , to craft persuasive
narratives tailored to different perspectives on
immigration.

Please give me a list of roughly 10 persuasive/rhetorical
strategies aggregated from these lists.
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Identifying Message Topics

You are an expert evaluator specializing in evaluating
persuasive messages and understanding human communication.
Your task is to read many persuasive messages and
determine roughly 10 common topics/arguments that occur in
some , but not all of the messages.
These 10 items should cover the vast majority of the text
in the messages.

[100 RANDOM MESSAGES FROM THE GIVEN TOPIC]

Please output the 10 topics/arguments , each with a short
description or example.

Analysis Variable Coding

Prompt for Coding Persuasive/Rhetorical Strategies

You are an expert evaluator specializing in evaluating
persuasive messages for rhetorical strategies.
Your task is to read a persuasive passage and determine
whether the following persuasive/rhetorical strategies are
present.

Here is the list of strategies that may be found in the
passage , with descriptions to clarify what is meant in
this context.

1. Analogies & Metaphors
- Compare complex ideas to relatable concepts (e.g.,

classrooms as "marketplaces of ideas ," immigration
policies as "gardens needing balance ").

- Clarifies abstract arguments through vivid imagery.

2. Rhetorical Questions
- Provoke reflection ("Shouldn ’t we value diverse

viewpoints ?") to nudge audiences toward desired
conclusions.

- Engages readers by prompting active thought.
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3. Appeals to Core Values
- Ground arguments in societal ideals (freedom ,

fairness , sustainability) for moral authority.
- Positions policies as upholding or threatening

foundational principles.

4. Logical Frameworks
- Use **cause -effect ** (e.g., "immigration drives

innovation "), **problem -solution**, or **cost -benefit
analysis **.

- Supports arguments with structured reasoning and
empirical/logical consistency (* logos *).

5. Hypothetical Scenarios
- Paint vivid "what if" futures (e.g., societal

collapse vs. utopia due to immigration levels).
- Leverages imagination to amplify stakes and outcomes.

6. Emotional Appeals (* Pathos *)
- Evoke empathy (immigrant stories), pride (" American

Dream"), or fear (resource strain).
- Creates personal connections to abstract policies.

7. Ethos & Credibility
- Align arguments with trusted sources (historical

precedents , democratic ideals , expert data).
- Bolsters trustworthiness and authority.

8. Fear Appeals
- Highlight risks (indoctrination , cultural erosion) to

motivate caution.
- Often paired with urgency (" Without action , we

lose ...").

9. Counterargument Refutation
- Acknowledge opposing views (e.g., "Some say diversity

divides , but ...") to preempt criticism.
- Strengthens persuasiveness by demonstrating

thoroughness.

10. Narrative & Storytelling
- Use anecdotes (e.g., immigrant success stories).
- Humanizes issues and fosters emotional investment.
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11. Moderate or Pragmatic Appeals
- Use centrist rhetoric to lightly push the reader.
- Frame issues as pragmatic , realistic , or grounded in

the real world.

Here is the persuasive passage you should evaluate:

[MESSAGE]

Now , answer the following questions about the passage.
Output your answers as a bracketed comma -separated list of
either Yes or No. [Yes , No, ..etc]

Does the passage contain one or more Analogies or
Metaphors? Yes or No.
Does the passage contain one or more Rhetorical Questions?
Yes or No.
Does the passage contain one or more Appeals to Core
Values? Yes or No.
Does the passage utilize one or more Logical Frameworks
i.e.(cause -effect , problem -solution , cost -benefit)? Yes or
No.
Does the passage contain one or more Hypothetical
Scenarios? Yes or No.
Does the passage contain one or more Emotional Appeals?
Yes or No.
Does the passage contain one or more Appeals to
Ethos/Credibility? Yes or No.
Does the passage contain one or more Fear Appeals? Yes or
No.
Does the passage contain one or more Refutation of
Counterarguments? Yes or No.
Does the passage utilize Narrative or Storytelling? Yes or
No.
Does the passage contain one or more Moderate or Pragmatic
Appeals? Yes or No.

Prompt for Coding Moral Foundations

You are an expert evaluator specializing in evaluating
persuasive messages and understanding human communication.
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Your task is to read a persuasive passage and analyze the
moral foundations used in the passage.

The six moral foundations you are evaluating are:

Care: Intuitions about avoiding emotional and physical
damage to another individual.
Equality: Intuitions about equal treatment and equal
outcome for individuals.
Proportionality: Intuitions about individuals getting
rewarded in proportion to their merit or contribution.
Loyalty: Intuitions about cooperating with ingroups and
competing with outgroups.
Authority: Intuitions about deference toward legitimate
authorities and the defense of traditions.
Purity: Intuitions about avoiding bodily and spiritual
contamination.

In broader detail here they are:

**Care**
*Description *: This foundation is about the instinct to
protect others from harm and to respond to suffering with
compassion. It underlies virtues like kindness ,
gentleness , and nurturance , and is rooted in our
evolutionary history as mammals with attachment systems.
*Example *: Donating to a charity that helps children in
need , or protesting against animal cruelty.

** Equality **
*Description *: Intuitions about treating people equally
and ensuring equal outcomes.
*Example *: Supporting policies that guarantee the same
voting rights for all citizens.

** Proportionality **
*Description *: Intuitions about rewarding people in
proportion to their effort or contribution.
*Example (Proportionality)*: Believing that students who
study harder deserve higher grades , or that workers should
be paid according to their productivity.

** Loyalty **
*Description *: Loyalty involves a sense of commitment to
one ’s group , whether family , community , or nation. It
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values cooperation within the group and sometimes
competition with or exclusion of outsiders. This
foundation underlies virtues like patriotism and
self -sacrifice for the group.
*Example *: Cheering for your national team , or defending a
friend or family member even when it is difficult.

** Authority **
*Description *: Authority is about respecting tradition and
legitimate hierarchies , and deferring to those in
positions of authority. It is associated with maintaining
social order and stability , and the defense of traditions.
*Example *: Obeying laws , respecting elders , or following
the guidance of a religious leader.

** Purity (Sanctity)**
*Description *: Purity is concerned with avoiding
contamination , both physical and spiritual. It underlies
cultural taboos and the desire to live in a way that is
considered noble or elevated , often connected to religious
or cultural beliefs about sanctity [.
*Example *: Observing dietary restrictions for religious
reasons , or feeling disgust at immoral or "unnatural"
behavior.

Here is the message:
[MESSAGE]

Your job is , for each of the six moral foundations , rate
the occurrence of the foundation on this scale:
0: Not referenced
1: Appealed to implicitly/weakly
2: Appealed to strongly/multiple times

If scored 1 or 2, provide evidence from the text. If the
score is 0, you do not need to provide any justification

Example output:
Care: 0
Equality: 0
Proportionality: 2 example and/or justification
Loyalty: 1 example and/or justification
Authority: 1 example and/or justification
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Purity: 0
{{’Care ’: 0, ’Equality ’: 0, ’Proportionality ’: 2,
’Loyalty ’: 1, ’Authority ’: 1, ’Purity ’: 0}}

Prompt for Coding Microtargeted Analogies

You are an expert evaluator specializing in evaluating
persuasive messages and understanding human communication.
Your task is to read a persuasive passage that may have
been targeted to the reader ’s occupation , specifically in
an analogy.
The reader is being persuaded on [TOPIC ].

The reader ’s occupation is [OCCUPATION ].

The message is as follows:
[MESSAGE]

Does the message contain an analogy that involves the
occupation?
Answer Yes or No
If the reader ’s occupation is involved in the subject of
an analogy , answer Yes. For example , if the reader is a
beekeper , and there is an analogy likening our country to
a busy hive , this counts.
However , if the reader ’s occupation is involved in an
analogy because of the topic of persuasion , answer No. For
example , if the reader is a beekeper and the message is
intended to persuade the reader of the value of government
subsidies for bees , and the analogy likens bee subsidies
to a family , this does not count , even though the user ’s
occupation appears in the analogy.

If the answer was yes , provide a justification on the
following line.

Here are two sample outputs:
No

or this one:
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Yes
The reader ’s occupation is in the food industry and the
passage likens politics to a ’layered cake ’

Prompt for Coding Classroom Messages for Topics

You are an expert evaluator specializing in evaluating
persuasive messages for rhetorical strategies.
Your task is to read a persuasive passage and determine
whether appeals involving the following topics are present.
Here is the list of topics that may be found in the
passage , with descriptions to clarify what is meant in
this context.

1. Promotion of Critical Thinking: Many messages argue
that allowing teachers to share their social and political
views in classrooms fosters critical thinking skills among
students , as exposure to diverse perspectives encourages
them to analyze , question , and form independent opinions.

2. Diverse Perspectives in Education: A recurring theme is
the benefit of exposing students to a variety of
viewpoints. This argument highlights that a multiplicity
of perspectives in the classroom enriches educational
experiences and mirrors the diversity of society.

3. Freedom of Expression and Speech: Several messages
emphasize the importance of upholding teachers ’ freedom of
speech , suggesting that allowing them to express their
views aligns with democratic values and protects
individual liberties.

4. Concerns about Bias and Indoctrination:There ’s argument
against teachers expressing personal views due to the risk
of biased education or indoctrination , potentially
influencing students inappropriately.

5. The Role of Government: Many arguments revolve around
whether the government should restrict teachers from
sharing personal views. Some advocate for minimal
government intervention to preserve academic freedom ,
while others support regulation to maintain neutrality.
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6. Professionalism and Guidelines: To mediate concerns
about bias , the introduction of guidelines and training is
frequently suggested. These measures aim to ensure
discussions are balanced and respectful , aligning
professional conduct with educational goals.

7. Preparation for Civic Engagement: Several messages
claim that exposure to diverse viewpoints prepares
students for civic participation , enabling them to
navigate complex societal issues and engage thoughtfully
in democracy.

8. Impact on Educational Quality and Fairness: The
discussion often touches on educational fairness ,
suggesting that unbiased , balanced classrooms better serve
a fair education system where students can independently
cultivate views.

9. Microcosm of Society: The concept of the classroom as a
microcosm of society appears repeatedly , emphasizing that
an educational setting should reflect societal diversity
and dynamism , preparing students for real -world
interactions.

10. Balancing Tradition with Modern Needs: Some messages
discuss balancing traditional educational structures with
the modern need for diverse , inclusive dialogues , ensuring
that education remains relevant and effective for future
generations.

Here is the persuasive passage you should evaluate:

[MESSAGE]

Now , answer the following questions about the passage ,
utilizing the above descriptions. Output your answers as a
bracketed comma -separated list of either Yes or No. [Yes ,
No , ..etc]

Does the passage contain one or more appeals involving
Promotion of Critical Thinking? Yes or No.
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Does the passage contain one or more appeals involving
Diverse Perspectives in Education? Yes or No.
Does the passage contain one or more appeals involving
Freedom of Expression and Speech? Yes or No.
Does the passage contain one or more appeals involving
Concerns about Bias and Indoctrination? Yes or No.
Does the passage contain one or more appeals involving The
Role of Government? Yes or No.
Does the passage contain one or more appeals involving
Professionalism and Guidelines? Yes or No.
Does the passage contain one or more appeals involving
Preparation for Civic Engagement? Yes or No.
Does the passage contain one or more appeals involving
Impact on Educational Quality and Fairness? Yes or No.
Does the passage contain one or more appeals involving
Microcosm of Society? Yes or No.
Does the passage contain one or more appeals involving
Balancing Tradition with Modern Needs? Yes or No.

Prompt for Coding Immigration Messages for Topics

You are an expert evaluator specializing in evaluating
persuasive messages for rhetorical strategies.
Your task is to read a persuasive passage and determine
whether appeals involving the following topics are present.
Here is the list of topics that may be found in the
passage , with descriptions to clarify what is meant in
this context.

1. Economic Contribution: Many messages argued that legal
immigrants contribute significantly to the economy by
filling labor gaps , stimulating growth , and starting
businesses that create jobs.

2. Job Market Impact: There are conflicting viewpoints:
some argue that immigrants fill jobs others avoid and
boost the labor market , while others believe immigrants
could increase job competition and negatively impact wages
for American workers.

3. Cultural Enrichment: Increasing legal immigration is
often linked to enhancing cultural diversity , introducing
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new perspectives , and enriching the social fabric , thereby
invigorating the nation ’s culture.

4. Innovation and Entrepreneurship: Legal immigrants bring
diverse skills and are often seen as a driving force for
innovation and entrepreneurship , crucial for technological
advancements and economic competitiveness.

5. Population and Workforce Sustainability: With declining
birth rates and an aging population , some messages
advocate for increased immigration to sustain workforce
levels and support social services.

6. Strain on Resources: There is a concern that increased
immigration could strain public services , infrastructure ,
and societal resources , leading to challenges in
integration and cohesion.

7. National Security and Regulation: The discourse often
emphasizes the need for a controlled , regulated
immigration process to ensure national security while
still embracing the positive contributions of immigrants.

8. Historical and Ethical Legacy: Many messages refer to
America ’s immigrant heritage and ethical responsibility to
remain a beacon of opportunity and a land of dreams for
newcomers seeking a better life.

9. Social Integration and Unity: There are arguments for
improving integration programs to ensure that immigrants
can contribute positively , fostering unity and maintaining
societal balance.

10. Merit -Based Immigration: Some perspectives suggest a
more merit -based immigration system to attract individuals
who best fit the nation ’s economic needs , balancing
quality and quantity of immigrants.

Here is the persuasive passage you should evaluate:

[MESSAGE]

Now , answer the following questions about the passage ,
utilizing the above descriptions. Output your answers as a
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bracketed comma -separated list of either Yes or No. [Yes ,
No , ..etc]

Does the passage contain one or more appeals involving
Economic Contribution? Yes or No.
Does the passage contain one or more appeals involving Job
Market Impact? Yes or No.
Does the passage contain one or more appeals involving
Cultural Enrichment? Yes or No.
Does the passage contain one or more appeals involving
Innovation and Entrepreneurship? Yes or No.
Does the passage contain one or more appeals involving
Population and Workforce Sustainability? Yes or No.
Does the passage contain one or more appeals involving
Strain on Resources? Yes or No.
Does the passage contain one or more appeals involving
National Security and Regulation? Yes or No.
Does the passage contain one or more appeals involving
Historical and Ethical Legacy? Yes or No.
Does the passage contain one or more appeals involving
Social Integration and Unity? Yes or No.
Does the passage contain one or more appeals involving
Merit -Based Immigration? Yes or No.

Prompt for Inferring Demographics

You are an expert evaluator specializing in evaluating
persuasive messages and undersanding human demographics.
Your task is to read a persuasive passage that may have
been microtargeted towards a certain person ’s demographics.
The message was written to persuade the respondent that
[STANCE ].

Here is the message:
[MESSAGE]

Based on the message , which of the following demographics
best describes the intended reader ?:
[CHOICES]

Please respond with only the corresponding choice.
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B Appendix B: Additional Study 1 Analyses

As mentioned in the main text for Study 1, we considered correlations between the differ-

ent strategies and respondent characteristics. These analyses show small and inconsistent

increases in correlation in the microtargeted condition.

Figure B.1: Differences in correlations (microtargeted - generic) above 0.1
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Figure B.2: Differences in correlations (microtargeted - generic) above 0.2
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Persuasiveness of Individual Features

Table B.1: Persuasiveness of Structural Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

‘Reading Timer_Page Submit‘ 0.0001 0.00003
(0.0001) (0.0001)

message_length 0.00003 0.0001∗∗

(0.00003) (0.00005)
ease −0.001 0.0005

(0.001) (0.001)
Constant 0.062∗ 0.272∗∗∗

(0.036) (0.054)

Observations 1,221 1,220
R2 0.004 0.005
Adjusted R2 0.001 0.002

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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Table B.2: Persuasiveness of Rhetorical Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

‘Analogies/Metaphors‘ 0.006 0.007
(0.014) (0.020)

‘Rhetorical Questions‘ −0.009 0.014
(0.021) (0.032)

‘Logical Frameworks‘ −0.026 0.010
(0.022) (0.033)

‘Hypothetical Scenarios‘ −0.019 0.008
(0.019) (0.028)

‘Emotional Appeals‘ 0.012 0.010
(0.013) (0.019)

‘Ethos/Credibility‘ 0.006 −0.005
(0.013) (0.020)

‘Fear Appeals‘ −0.016 −0.078∗∗∗

(0.020) (0.029)
‘Refutation of Counterarguments‘ 0.008 −0.007

(0.013) (0.020)
‘Narrative/Storytelling‘ −0.054 0.065

(0.068) (0.102)
‘Moderate/Pragmatic Appeals‘ 0.002 −0.062∗

(0.022) (0.033)
Constant 0.081∗∗∗ 0.435∗∗∗

(0.031) (0.047)

Observations 1,221 1,220
R2 0.005 0.012
Adjusted R2 -0.003 0.003

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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Table B.3: Persuasiveness of Emotion Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

neg −6.338 18.554
(12.522) (18.830)

pos −6.720 18.820
(12.515) (18.819)

neu −6.885 18.690
(12.513) (18.815)

Constant 6.894 −18.332
(12.513) (18.817)

Observations 1,221 1,220
R2 0.005 0.002
Adjusted R2 0.002 -0.001

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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Table B.4: Persuasiveness of Moral Foundations Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

Care −0.013 0.004
(0.013) (0.019)

Equality −0.014 0.063∗∗∗

(0.011) (0.016)
Proportionality −0.007 0.039∗∗∗

(0.009) (0.013)
Loyalty −0.006 −0.003

(0.011) (0.016)
Authority −0.012 −0.004

(0.011) (0.016)
Purity −0.013 −0.002

(0.019) (0.028)
Constant 0.106∗∗∗ 0.298∗∗∗

(0.023) (0.034)

Observations 1,221 1,220
R2 0.003 0.017
Adjusted R2 -0.002 0.012

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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Table B.5: Persuasiveness of Pandering Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

analogy 0.031 0.018
(0.026) (0.038)

ideology_guess_c 0.020 0.110∗∗∗

(0.015) (0.023)
party_guess_c 0.008 0.060∗∗∗

(0.016) (0.023)
gender_guess_c 0.014 −0.008

(0.013) (0.019)
ethnicity_guess_c −0.001 −0.052∗∗∗

(0.012) (0.018)
Constant 0.051∗∗∗ 0.352∗∗∗

(0.012) (0.017)

Observations 1,206 1,205
R2 0.005 0.066
Adjusted R2 0.001 0.062

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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Table B.6: Persuasiveness of Content Features

Dependent variable:

Attitude Change Subjective Persuasiveness

(1) (2)

topics_bring_up −0.013 (0.032) 0.027 (0.048)
Critical_Thinking 0.042 (0.044) −0.028 (0.066)
Diverse_Perspectives 0.048 (0.040) −0.045 (0.060)
Freedom_Expression 0.005 (0.037) −0.046 (0.054)
‘Bias/Indoctrination‘ 0.008 (0.038) −0.024 (0.056)
Role_Government −0.010 (0.036) −0.048 (0.053)
‘Professionalism/Guidelines‘ −0.008 (0.037) −0.063 (0.054)
Civic_Engagement −0.002 (0.038) −0.077 (0.057)
‘Educational_Quality/Fairness‘ 0.002 (0.038) 0.005 (0.056)
Microcosm_Society −0.005 (0.038) −0.070 (0.057)
‘Tradition/Modern_Needs‘ 0.084 (0.058) 0.026 (0.085)
Economic_Contribution 0.007 (0.043) −0.051 (0.063)
Job_Market_Impact 0.020 (0.038) −0.040 (0.057)
Cultural_Enrichment 0.035 (0.039) 0.036 (0.058)
‘Innovation/Entrepreneurship‘ 0.025 (0.037) −0.012 (0.055)
‘Population/Workforce_Sustainability‘ 0.009 (0.044) −0.055 (0.066)
Strain_Resources −0.035 (0.042) −0.156∗∗ (0.063)
‘National_Security/Regulation‘ 0.021 (0.037) −0.054 (0.055)
‘Historical/Ethical_Legacy‘ 0.017 (0.036) −0.026 (0.054)
‘Social_Integration/Unity‘ 0.013 (0.037) −0.059 (0.055)
‘Merit-Based_Immigration‘
Constant 0.051∗ (0.028) 0.425∗∗∗ (0.042)

Observations 1,221 1,220
R2 0.019 0.045
Adjusted R2 0.002 0.029

Note: ∗p<0.1; ∗∗p<0.05; ∗∗∗p<0.01
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C Appendix C: Additional Study 2 Analyses

The main text of the paper summarizes but does not present detailed results for the anal-

yses across all four LLMs. Here we provide more detailed figures that support the sum-

mary in the main text. These figures are the following:

• Figure C.3 shows how the models differ appeals to emotion, fear, and moderate/prag-

matic considerations.

• Figure C.4 considers lexical diversity and ease of reading the LLMs generated mes-

sages.

• Figure C.5 shows of the messages varied in their length.

• Figure C.6 considers the way that different models and approaches refer to different

values (moral foundations).

• Figure C.7 presents the way that different models and approaches use messages

with different positive and negative sentiment.

• Figures C.8 and C.9 considers the way that different models and approaches deploy

different persuasive strategies.
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Figure C.3: Comparison of the appeals made by all four models
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Figure C.4: Comparison of the reading ease and lexical diversity in messages from all four
models

25



Figure C.5: Comparison of the length of messages from all four models

Figure C.6: Comparison of the values in the messages from all four models
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Figure C.7: Comparison of message sentiment from all four models

Figure C.8: Strategy comparison in messages from all four models
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Figure C.9: Additional strategy comparison in messages from all four models
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