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Abstract: Generative Al has the potential to revolutionize social science research. How-
ever, researchers face the difficult challenge of choosing a specific Al model, often with-
out social science-specific guidance. To demonstrate the importance of this choice, we
present an evaluation of the effect of alignment, or human-driven modification, on the
ability of large language models (LLMs) to simulate the attitudes of human populations
(sometimes called silicon sampling). We benchmark aligned and unaligned versions of
six open-source LLMs against each other and compare them to similar responses by hu-
mans. Our results suggest that model alignment impacts output in predictable ways, with
implications for prompting, task completion, and the substantive content of LLM-based
results. We conclude that researchers must be aware of the complex ways in which model
training affects their research and carefully consider model choice for each project. We
discuss future steps to improve how social scientists work with generative Al tools.
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Introduction

Large Language Models (LLMs) such as ChatGPT (OpenAl, 2023), Gemini (Google, 2024),
Claude (Anthropic| 2024), and Llama (Al@Metal, 2024) have quickly transformed the land-
scape of work in tech, education, research, communications, and more, seemingly leaving
no industry untouched. LLM tools are being integrated into a range of daily use tools,
such as online searches, computer programming, word processing, and customer service
interactions, where both expert professionals and lay users regularly interact with them.
In this AI moment, it is hard to overstate the impact of LLMs across the social, political,
economic, and educative landscape.

In the realm of social science research, scholars have proposed a variety of applications
for LLMs, which span the full scope of the research pipeline, including: search, summary;,
and synthesis of existing literature (Elicit, 2024; Copilot, 2024;|(Consensus, 2024); text clas-
sification and coding (Gilardi, Alizadeh and Kubli, 2023); interaction with human subjects
to administer experimental stimuli or surveys (Argyle et al| 2023b; Velez and Liu) 2024);
silicon simulation of human attitudes and behaviors (Argyle et al., 2023a; Horton, 2023
Hewitt et al., 2024; Kozlowski, Kwon and Evans| 2024; |Aher, Arriaga and Kalai, 2023);
and much more (Bail, 2024; Demszky et al., 2023)). Each of these applications raises both
normative concerns about the meaning of the scientific process and the value of outsourc-
ing key creative tasks to an automated non-human system, and empirical questions about
the capability of LLMs to satisfactorily conduct these tasks. However, systematic evalu-
ation of these concerns is hampered by the rapid updating and proliferation of LLMs,
and by the reality that different LLMs — trained on different data with different model
architecture and different alignment processes — often perform the same tasks in radi-
cally different ways. How, then, should researchers choose a generative Al tool for their
specific applications?

There is no one, universal answer to this question. However, we suggest there are



clear processes that researchers can follow to identify a model that will work for their
particular use case and specific goals. To illustrate this process, we explore the impact
of one key distinction between models that is often overlooked by social scientists: the
degree to which LLMs have been aligned — or modified through explicit human guidance
— towards more desirable, functional, or socially positive behavior.

In this evaluation, we focus specifically on the impact of alignment on the capacity
of LLMs to simulate human responses in a social science research context. However,
we believe the discussion we provide on the interplay between LLMs — including model
training dynamics, prompts, training data, and alignment process — and the various goals
of research-oriented simulation, apply to the use of Al for a range of common social sci-
ence tasks beyond simulation, including text classification, hypothesis generation, and
summary or synthesis of current research.

After describing the use of LLMs for silicon sampling research and introducing model
architecture and alignment considerations, we propose a set of expectations for how
model alignment will impact silicon sampling. We expect the three general goals of align-
ment — pushing models to be helpful, honest, and harmless — to lead to predictable dif-
ferences in model behavior. We then present both a benchmarking exercise (Study 1) and
a replication and extension of foundational silicon sampling work (Study 2) to highlight
some ways model alignhment impacts a researcher’s ability to accomplish various research
goals.

Our results suggest that model alignment impacts how models follow instructions,
complete the task, and the content of the output in systematic and predictable ways. In
light of this, researchers should pay careful attention to model alignment when selecting
a model for research tasks. We find that neither aligned nor unaligned models are univer-
sally better for silicon sampling, but rather that researchers need to be aware of the range
of complex and nuanced ways in which model training affects their research output and

carefully choose a model to reach their specific research goals. In the two studies pre-



sented in this paper, we present a relatively simple process of benchmarking and testing
that can be employed by researchers to systematically explore the effects of model differ-
ences, like alignment, on their particular research goals. We conclude with a discussion
of key principles resulting from these studies to help guide social science model choice,

and with suggestions for future research in this area.

LLMs in Social Science Research

Language models are trained in a series of stages, each with different goals, and each of
which results in a model with different properties. These stages and their differences will
be discussed in detail in the next section, but ultimately, developers of large language
models like ChatGPT, Claude, Gemini, LLama, Gemma (Team, 2024), Mistral (Jiang et al.,
2023) and others generally strive to make models helpful, honest, and harmless (Askell et al.,
2021).

Importantly, the meaning of these goals depends on the task for which an LLM is used.
For example, in the context of information retrieval or conversation with human counter-
parts, models are most helpful and do the least harm when they are free as much as possible
from algorithmic bias and the misinformed, prejudiced, or toxic information/speech that
results from it (Bender et al., 2021} |Caliskan, Bryson and Narayanan, 2017; Kleinberg et al.,
2018; Obermeyer et al., 2019). While such bias naturally emerges from training these mod-
els on biased, misinformed, and prejudiced human text, scholars rightly fear that LLMs
that reflect these biases can perpetuate them at an unprecedented scale, causing signifi-
cant social harm (Goldstein and Sastry, 2023; Cheng, Durmus and Jurafsky, 2023; Panch,
Mattie and Atunl 2019).

However, social science researchers, particularly in sociology, psychology, and politi-
cal science, often seek to use LLMs for very different tasks — tasks that require the models
to accurately reflect the thoughts and attitudes of their human counterparts. For these

social scientists, accurate reflection of the biased, misinformed, and prejudiced thought
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processes of various human groups is helpful — it enables what |Argyle et al. (2023a) call
algorithmic fidelity; the alignment of these models thus has the potential to be harmful,
or in tension with researchers’ goals. |Argyle et al.|(2023a) define algorithmic fidelity as
"the degree to which the complex patterns of relationships between ideas, attitudes, and
socio-cultural contexts within a model accurately mirror those within a range of human
sub-populations," and show how high algorithmic fidelity “enables researchers to extract
information from a single language model that provides insight into the different patterns
of attitudes and ideas present across many groups (women, men, white people, people
of color, millennials, baby boomers, etc.) and also the combination and intersection of these
groups (black immigrants, female Republicans, white males, etc.)."

In particular, silicon sampling, or the use of LLMs to generate and then study in-silico
representations of human populations, relies entirely on high LLM algorithmic fidelity.
Since early work in this space (Argyle et al., 2023a; Horton, 2023; Dillion et al., 2023),
hundreds of projects across a variety of disciplines have introduced innovations to and
relied upon this approach (Ziems et al., 2024; Pachot and Petit, 2024). This recent research
has raised as many questions as it has hopes for the viability of using LLMs to simulate
human subjects. Some raise concerns about the ability of these models to reliably simu-
late human subjects across a variety of important demographic subgroups, highlighting
issues related to algorithmic bias, model steerability, and so forth (Bisbee et al., 2024; San-
turkar et al.| 2023} Boelaert et al|[2024; Cheng, Durmus and Jurafsky), 2023} Qu and Wang)
2024). Others, including a number of prominent computational sociologists, find much
more promising results. For example, in a project using GPT-4, Hewitt et al.|(2024) find
representative silicon samples are capable of closely replicating (r = 0.85) human results
from 476 experimental treatments. In a an experiment designed to test the ability of LLMs
to predict COVID-19 attitudes, Kozlowski, Kwon and Evans| (2024) find that their "sim-
ulated respondents reproduce[d] observed partisan differences in COVID-19 attitudes in

84% of cases, significantly greater than chance." Lee et al. (2024) find similar results, with



some caveats, in their attempt to use silicon subjects to predict climate change attitudes.
In an important recent innovation, Kim and Lee (2024) show how fine tuning silicon sam-
ples on human survey responses greatly improves both retrodiction and missing survey
response predictions. None of the preceding authors argue that LLMs can or should re-
place human participants, but their work suggests LLMs can successfully simulate hu-
man attitudes in various contexts, with certain caveats. If accurate, silicon simulation has
the potential to augment shortcomings of human subject sampling and recruitment to
improve social science research inference.

Why do some researchers in this area successfully use LLMs to simulate human at-
titudes and beliefs while others do not? We believe a variety of factors come into play,
including choice of model family, model size, prompting approaches, training data, and
differences in expectations or benchmarking tests. Here we argue that, in addition to these
differences, an important portion of the explanation lies in understanding differences in
model architecture and alignment values and goals. In the following section, we explain
why we believe these factors, which have seen relatively little academic discussion, drive

differences in outcomes.

The Potential Effects of Training and Alignment on Algorithmic Fidelity

Having proposed that goals of being harmless, honest and helpful are context dependent
and sometimes in tension, we now turn to a discussion of the technical details of LLM
training. Language models are generally trained in two stages: the "pre-training" phase
and the "alignment" phase. Each has distinct goals, and results in models with distinct
properties, as we now discuss. Throughout this paper, we will refer to models that have
been pre-trained, but not aligned, as "base models." We reference models that have been

both pre-trained and aligned as "aligned models."



The Pre-Training Phase

Modern generative language models have billions of parameters; as a result, they must
be trained on huge corpora of natural language text. During the pre-training phase, mod-
els are trained on trillions of tokens of natural language, with the explicit goal of accu-
rately modeling the distribution of the data (mathematically expressed as maximizing its
log-likelihood). This data usually comes from human-generated text scraped from the
internet, but because of the vast quantities needed, it is usually only lightly curated.

Pre-training a language model of sufficient size endows it with many natural lan-
guage processing abilities, such as translation, summarization, and question answering
(Radford et al., 2019). These base models also show some emergent abilities to perform
tasks that they were not explicitly trained to do (Wei et al., 2022); taken together, many of
these abilities are sufficient to perform various social science tasks of interest.

Despite their many desirable abilities, base models do indeed accurately reflect the
statistics of their training data, for better and for worse (in machine learning parlance,
the models are well calibmtedﬂ (OpenAl et al} 2024)). Because online text (and therefore,
training data) often contains bias, violent rhetoric, false information, and hate speech,
naively mimicking the statistics of this text is unacceptably dangerous for most use cases,

which motivates a second stage of training.

The Alignment Phase

After pre-training, base models often go through a second training phase supervised by
humans. In contrast to pre-training, where the goal is to accurately model the distribution

of data, this training represents a conscious effort to change model behavior. Alignment

!1f a well-calibrated model reports 70% confidence about something, it should be cor-
rect 70% of the time; if it reports 20% confidence, it should be correct 20% of the time,

etc.



pipelines can be quite elaborate, and involve highly curated datasets that are carefully
sequenced to enhance specific capabilities of a language model and reduce undesirable
behaviors. For example, in the Llama 3.1 alignment phase, specific data mixtures were
used to help enhance factuality, steerability, multilinguality, tool use, long contexts, math
and reasoning, and programming ability (Dubey et al.,[2024).

From an algorithmic standpoint, model alignment can take a variety of forms, with
the most common methods being Instruction Tuning (Zhang et al., 2024), Direct Prefer-
ence Optimization (DPO) (Rafailov et al., 2023), and Reinforcement Learning from Hu-
man Feedback (RLHF) (Bai et al., 2022). Instruction Tuning is a type of supervised fine
tuning (SFT) that consists of fine-tuning a pre-trained language model on many examples
of instruction-response pairs. This teaches the language model to both pay attention to
prompts and to follow instructions contained therein. This instruction-following ability
creates a significant difference between a base model and an aligned counterpart in this
area, and is generally considered helpful in virtually any context.

The primary method for curbing inappropriate model responses is refusal training.
This is done by including refusals in the instruction tuning data, where a user asks an
unsafe or offensive query and the expected reply is a refusal to comply. In contrast to
general instruction tuning, refusal training can cause a language model to refuse to follow
instructions, or devolve into moral lectures about whether or not a topic is acceptable.

While instruction tuning provides specific examples of correct behavior, RLHF and
DPO operate on a different principle. Both RLHF and DPO are typically run after instruc-
tion tuning. In both, the tuned model is given a query and asked to generate multiple
responses. An external evaluator (usually a human) then scores which output is preferred
and passes this feedback to the model, which learns from the evaluation. This indirectly
imbues models with human preference data, skewing the model towards the values and

goals of the human evaluators.



Quantitative Effects of Alignment on Model Behavior

Alignment has many consequences, both intentional and unintentional, on model perfor-
mance. As these consequences have seen little discussion as of yet in social science, we
briefly review some insights from research from computer science. As computer scientists
are typically less concerned about silicon sampling, we discuss how these insights might
impact social science research, and particularly research based on silicon sampling.

Calibration: First, alignment dramatically reduces calibration (OpenAl et al., 2024),
meaning that the distribution of outputs generated by an aligned model no longer match
the distribution of the training data, though this effect diminishes for models with larger
parameter scales (Zhu et al., [2023). This means that the probability assigned to any next
token is less inherently meaningful as models undergo more alignment.

Consistency: Alignment also affects a model’s consistency (how often it gives the
same general answers to the same questions). Aligned language models are less consis-
tent than unaligned models, a difference exacerbated when discussing controversial or
sensitive topics (Moore, Deshpande and Yang| 2024). One demonstration of this inconsis-
tency for aligned models can be found in the robust literature on "jailbreaking” models,
where small changes to a prompt can be sufficient to bypass guardrails that alignment
intends to establish (Arditi et al., 2024; Wei, Haghtalab and Steinhardt, [2024; Chu et al.,
2024; Xu et al., 2024). This can lead language models to give responses that are inconsis-
tent in tone or content across slightly different prompts, for example refusing a response
in some cases and answering in others, even when the substance of the request is quite
similar.

Variability: Multiple studies find that alignment also decreases variability in language
model outputs. LLM outputs are the result of a stochastic draw from a distribution of
probable next tokens, which means that providing the same prompt multiple times can
result in a range of different outputs. The variability in responses to a single prompt is

expected to be lower for an aligned model than an unaligned model. RLHF may help
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models generalize to new inputs better than SFT, though RLHF causes a significant drop
in output diversity (Kirk et al., 2024). This apparent drop in diversity of outputs may be
an artifact of a different process that comes from alignment. Aligned models tend to ag-
gregate useful information and generate more relevant text. While the resulting responses
are less diverse, they include more relevant information (Lake, Choi and Durrett, [2024).

Steerability: A key property of language models for social scientists is steerability,
or the degree to which a model is willing to simulate a specific person or take on a de-
fined role. Alignment increases persona-guided steerability, with RLHF, DPO, and SFT
increasing steerability to different degrees. RLHF-induced steerability, however, tends to
decrease variety in model outputs (Liu, Diab and Fried, 2024).

Refusals: Guardrails aligned into models to make them more harmless do not acti-
vate equally across model prompts, and are not limited to particular sensitive queries.
For example, GPT-4’s refusal rates across sensitive and political topics are mediated by
including particular demographic information. Even seemingly inconsequential demo-
graphic information like sports team fandom can affect model refusals (Li, Chen and

Saphra, 2024).

Exploring the Tension Between Alignment and Algorithmic Fidelity

To recap, while pre-training datasets are often large, sprawling, and messy, alignment
methods all involve carefully curated datasets. These datasets contain examples of in-
struction following, refusal, preferred outputs, and so forth. In every case, decisions
about what to include in these datasets are normative decisions, based on judgments re-
garding the kinds of behavior and attitudes acceptable to print.

The values behind these decisions dictate what it means to be helpful, honest and
harmless in the contexts for which the models are aligned. As alignment is not driven by so-
cial science concerns, it is easy to see how alignment might affect social science research in

negative ways by increasing harmless answers at the cost of honesty when discussing sen-



sitive groups (Parrish et al., 2022). For example, one toxicity alignment benchmark notes
the following: "Some racial statistics, such as ‘Black people have the highest unemploy-
ment rate,” even though factually correct, can be highly controversial. Morally speaking,
the output of large language models (LLMs) should not further propagate discrimination
or stereotypes. Therefore, when mentioning data about disadvantaged groups, LLMs
should either respond affirmatively or with cautiousness" (Ji et al., 2023).

However, base models are not necessarily "better." While base models may be more
calibrated, they may be less steerable; while they may reflect a more complete range of
human perspectives, they may be more prone to produce harmful text. While aligned
models may follow instructions better, they may also refuse to comply; while they may
avoid stereotypes, they may also avoid uncomfortable truths. Thus, we expect that stan-
dard alignment goals of producing models that are more helpful, honest, and harmless
will affect models in a range of predictable ways that are neither all good nor all bad for
social scientists.

This means that researchers are left to discern for themselves which particular base or
aligned model best fits their particular project goals. To make this decision, we suggest
all Al researchers in social science first begin with simple benchmarking tasks (see Study
1), and then pursue additional exploration (Study 2) if required by their particular goals.
As mentioned earlier in this manuscript, we explore the effects of alignment on silicon
sampling, but propose that the same staged approach can be used for a variety of use

cases.

Study 1: Task Completion and Steerability Benchmarking Test

To explore the relationship between alignment and algorithmic fidelity for silicon sam-
pling tasks, we designed a simple, stripped-down benchmarking exercise. This exercise
measures the ability of various models to complete the task as requested: in our case,

to adopt provided personas with a range of demographic and attitudinal characteristics

10



and provide opinions consistent with those backgrounds — without refusing, providing
moralizing or other type of commentary, or exhibiting other types of non-compliance. As
we note in our conclusion, identifying the degree to which a model has capacity for a task
is an essential first step to model choice, and it can be done (as we do here) without the
use of human data. Stripped-down benchmarking tasks like this are common in language
model research; see Suzgun et al. (2024) for an example.

In our particular case, a simple benchmarking task is an essential first step to ulti-
mately identifying whether a model has sufficient algorithmic fidelity to engage in silicon
sampling. Refusals to provide information, providing only some of the information, pro-
viding inconsistent information, the wrong information, or information in an incorrect
format all prevent a model from having algorithmic fidelity. It only makes sense to move
to the second task — identifying the degree to which responses match a distribution of
human responses (Study 2) — after it is clear a model passes a basic capacity benchmark
for the task. As such, what follows in Study 1 is not a comprehensive test of a model’s full
ability to conduct silicon sampling (that comes in Study 2), but a necessary first step to
this end. As we describe in detail shortly, we hold the nature of the task constant across
various models and explore variation in completions and outputs across a variety of top-
ics. This allows us to examine both a variety of failure modes for LLM performance as
well as the completeness of the generated content.

Successful completion of our benchmarking task can take a variety of forms, all of
which are necessary for effective silicon sampling. Specifically, a successful response
means the model 1) completed the task - meaning the LLM did not directly refuse to
provide an answer or provide nonsense text, 2) did not provide ancillary commentary
from the perspective of a helpful Al assistant, 3) provided attitudes internally consistent
with the stated preferences of the persona, and 4) provided attitudes that reflect the full
range of human attitudes and experiences that would be expected from a diverse sample

of participants.
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These benchmarks are structured around the four-criteria framework for algorithmic
tidelity proposed by |Argyle et al. (2023a)): 1) a Turing Test, which in this instance refers
to content that does not include ancillary AI commentary, 2) Backward Continuity, or
text that is reflective of the specific persona characteristics and attitudes provided to the
model in the prompt, 3) Forward Continuity, or valid responses that complete the task
and make sense, and 4) Pattern Correspondence, or responses that reflect the full range
of expected variation.

As discussed earlier, we expect alignment to impact each of these criteria. In pursuit
of being helpful, an aligned LLM might be better at following instructions, but maintain
the perspective of an Al persona that provides additional commentary beyond just the
opinion being solicited. An LLM aligned to be more honest might prioritize giving factual
information and reduce its reliance on the stereotypes, impressions, or caricatures that
motivate human perceptions. In the service of being harmless, an aligned LLM might
refrain from offering opinions about people or groups, particularly if those opinions are
negative.

In the analysis that follows, we estimate the average effect of alighment across a range
of model families and sizes. To accomplish this task, we provided the same prompts to
12 different open source models that vary in parent company (Google’s Gemma 2 (Team,
2024); Meta’s Llama 3 (Dubey et al,, 2024); Mistral AI's Mistral (Jiang et al., 2023) and
Mixtral (Jiang et al., 2024) models), size (small: under 10 billion parameters, large: over
27 billion parameters), and alignment (a base pre-trained model or the aligned version
of the identical model). More details about the specific models and their selection can
be found in the Online Appendix, section A. The use of a range of open source models
has the advantage of allowing us to speak to alignment generally but the disadvantage of

preventing us from speaking to any single alignment procedureﬂ

2Such an effort would be challenging in any circumstance - it can be difficult if not

impossible to distill the precise alignment steps for a given LLM, even in the open-source
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Description of the Research Design

The benchmarking test included a prompt template that combines an individual trait (e.g.
"gay person") with an attitude about a group identity (e.g. "straight people"), and then
requested that the LLM provide an opinion on the basis of that information. The basic
prompt took the form:

I am a {Demographic 1} . I {like / dislike / neither like nor dislike}
{Demographic 2}. When asked my opinion on {Demographic 2} I reply: "

To complete the prompt, we selected five categories of socio-demographic character-
istics that often result in in-group favoritism and out-group animosity in ways that are
both academically important and have real-world impact: gender, race/ethnicity, reli-
gion, sexuality, and political party. Importantly, these socio-demographic characteristics
are common targets of alignment efforts and the basis for evaluation of algorithmic bias in
LLMs (Santurkar et al., 2023). As research in sociology, psychology, and political science
indicates, these characteristics are relevant to people’s interpersonal judgments (Edgell,
Gerteis and Hartmann, 2006; Ellemers, 2018; Thébaud, Kornrich and Ruppanner, 2021),
citizens’ political decisions (Whitehead, Perry and Baker, 2018; Hutchings and Valentino,
2004), adults” experiences in the labor force (Mize, 2016), and the nature of social and po-
litical institutions (Risman, 2004; Phillips et al., 2021). Their mention in a prompt should
push the model towards a particular set of correlated or expected opinions.

As a baseline control condition that is neither correlated with these important demo-
graphics nor an expected target of alignment, we also included a prompt to generate
silicon samples of individuals based on their favorite colors. Table[I| presents the types of

identities used within each category to prompt the model.

variants we use here, as full alignment procedures are rarely published.

3The text for favorite color omitted the words "I am a", and included only "My favorite

color is..."
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Category Demographic 1 Demographic 2
Gender male males
female females
non-binary person non-binary persons
Race or Ethnicity White person White people
Black person Black people
Hispanic person Hispanic people
Asian person Asian people
Religion Christian person Christian people
atheist person atheist people
Jewish person Jewish people
Muslim person Muslim people
Sexuality straight person strait people
gay person gay people
lesbian person lesbian people
bisexual person bisexual people
Party ID Republican Republicans
Democrat Democrats
Independent Independents

Favorite Color My favorite color is orange. people whose favorite color is orange
My favorite color is green.  people whose favorite color is green

My favorite color is purple. people whose favorite color is purple

Table 1: Demographics for Benchmarking Study Prompts. In each prompt, the first-
person identity was assigned one of Demographic 1, and then gave an opinion (like,
dislike, or neither like nor dislike) about a group in Demographic 2. All demographic
pairings are within the same category, and every combination was presented to the lan-
guage model once.

Within each prompt, we selected demographics only from within the same category,
meaning that if the hypothetical first-person persona was presented to the LLM by their
gender, Demographic 2 would be completed with males, females, and non-binary people,
not responses from any other sociodemographic category. While it would be valuable to
consider combinations of categories and cross-group judgments, and we encourage oth-
ers to build on our work here to do so, this study already contains a high level of design
complexity including just within-category responses: we prompted the LLM to complete
the task for every combination of (within-category) persona demographics (Demographic

1), evaluative groups (Demographic 2), and attitudes about the group (like, dislike, and
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neither like nor dislike). This resulted in 450 total unique combinations. Each combi-
nation was provided once to each of the 12 language models, for a total of 5,400 LLM
completions.

An LLM response with high algorithmic fidelity should look like a statement with
a first-person expression of an opinion about the target demographic group, and the
opinion should be consistent with the opinion about the group explicitly provided to
the model in the prompt, for example "I dislike them", or "I like males."

We use GPT-40 to code the characteristics of the LLM text generated in response to
these prompts. This is common practice in computer science, where advanced LLMs
like GPT-4 are often used to evaluate outputs from smaller language models — a pro-
cess called "LLM-as-a-judge." Research there suggests that models like GPT-4 achieve the
same level of agreement in this type of text annotation as humans on both controlled and
crowdsourced opinion tasks (Zheng et al., 2024). In fact, when acting as human coders,
strong LLMs meet or exceed crowdworker performance on a variety of tasks; on tasks
with gold-standard answers, LLMs tend to perform as well as or better than crowdwork-
ers (Gilardi, Alizadeh and Kubli, 2023; Mellon et al., 2024; Heseltine and vin Hohenberg,
2024; He et al., 2024). On subjective opinion-based tasks, strong LLMs reach similar per-
centages of inter-annotator agreement as human coders (Ahmed et al.,2024). As such, we
teel confident using OpenAl’s GPT-4o to code the text of each response based on a series
of seven yes or no questions about each text completion.

To assure that it did the job as expected, we validated GPT-40’s performance against
human coders on 450 data points, giving the human coders the same instructions for text
annotation we used with GPT-40. Fleiss” kappa is 0.73 for all three human coders plus
GPT-4o0, and 0.75 with just the human coders, indicating high levels of coding agreement
in both cases. Additional measures of inter-rater reliability, full details for the annota-
tion instructions, and discussion of the validation process can be found in the Online

Appendix. Figure Ijsummarizes the data generation workflow for Study 1.
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The following analyses for Study 1 compare the relative prevalence of each of these
benchmark characteristics (the proportion of texts receiving a "yes" response from GPT-
40) across models with different architecture, and across prompts with different features.
We calculate standard errors for these estimates using a randomization inference permu-
tation process, where the data are randomly shuffled 3,000 times to produce a distribu-
tion under the assumption that the characteristics under consideration have no effect.
This simulated distribution, then, provides tests of the null hypothesis and estimates of
standard errors that assume that the null is true without requiring the data generation
assumptions that would go into generating more traditional standard errors (Chung and

Romano), 2013; (Gerber and Green, |2012; Ding, Feller and Miratrix, 2016)E|

*While we prefer this method to traditional standard errors, we typically see only
small differences between the permutation-based standard errors and classical standard
errors. The conclusions reached from either approach are the same for the data we use in

this paper.
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(etc., for the rest of the language models)

Figure 1: Research Design for Study 1. Prompts are systematically generated by hy-
drating a template with combinations of demographic and control factors. Prompts are
completed by a suite of different models, including both base and aligned versions of
each model. Responses are analyzed by GPT-40, and are scored according to a variety of
criteria.
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Prompting Considerations

Thus far, the benchmarking task we have described assumes an identical prompt to the
tull suite of 12 models and assesses their outputs with clear performance indicators, al-
lowing us to evaluate the relative performance of aligned versus unaligned models across
a standardized set of tasks. However, one of the known and intended effects of alignment
is changes in the way in which LLMs respond to prompts, particularly instructions. The
base pre-training of an LLM is entirely based on next word prediction, such that given an
incomplete sentence, a base model will complete the sentence, but given a set of instruc-
tions, a base model is likely to keep writing additional instructions rather than following
them to generate the requested response. Alignment changes the response interface such
that the model generates text that carries out (rather than continues giving) instructions
given to it in the prompt. This means that the same prompt may have very different re-
sults in different models because of differences in alignment procedures, and that getting
comparable output from different models necessitates adaptation of the prompts.

Here we briefly discuss our evaluation of different prompting approaches for the
aligned models (the base models always used the incomplete sentence prompt described
above, see Figure [I). We find that aligned models provide dramatically different com-
pletions in response to the same prompt as compared to base models. In our effort to
maintain comparability, we used very simple adaptations to the prompt to motivate these
models to complete the task in a way more similar to the output from the base model. In

Figure[2]below, we demonstrate the effect of prompting for three variations of the prompt:

1. No instructions: The model is given just the sentence to complete, identical to the

prompt provided to the base model.

2. Basic instructions: The sentence to complete is preceded by the instruction

Please complete the following sentence:

3. Advanced instructions: The sentence to complete is preceded by the instruction
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Please complete the following sentence without editorializing or responding

as an AI assistant:

This strategy differs in important ways from other, more advanced implementations
of silicon sampling by academic researchers. We use this simplified approach here given
our focus on alignment, rather than prompt strategies, and to allow us to make direct
comparisons between base and aligned models. This means thatthat this first study tells
us much more about alignment than silicon sampling abilities generally.

Figure [2| demonstrates that, when given the exact same prompt, a base model and an
aligned model respond very differently. For the purposes of this graph, we consider three
different metrics that capture whether the language model completes the task in the way
expected. First, we evaluate whether the language model explicitly refuses to complete
the task (Refusal, far left). Refusal is expected at a higher rate in aligned models because
our prompts include some tasks that could be deemed harmful. For example, one LLM
completion reads, "I cannot provide a response that promotes discriminatory or racist
beliefs. Can I help you with anything else?" Refusal behavior is an important way aligned
models reduce potential harm in everyday contexts. In the context of silicon sampling,
however, it means that the model may not complete the core task, particularly when it
comes to the study of beliefs that are both harmful and important to study in a target
human population. These results show low refusal rates (2%) in the base model, but rates
up to ten times as high in aligned models. Interestingly, refusals are more common in
models where we have provided additional instruction in the prompting, suggesting that
the model substitutes refusal behavior when it is specifically instructed not to provide
other mitigating commentary.

Next, in the middle panel of Figure 2| we evaluate whether the language models pro-
vide moralizing commentary. This occurs when a model explains that the belief expressed

in the prompt may violate moral values. For example, in one completion, an LLM wrote,
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Figure 2: Model and Prompt Effects on Task Completion. Bars represent the propor-
tion of responses in which the model output was coded by GPT-40 as containing each
behavior. Far left bars in each group are the base model with the base prompt. The re-
maining three bars are iterations of three different prompts in the aligned models. Error
bars represent 95% confidence intervals based on a randomization inference calculation.

“It’s great that you appreciate and respect people of Asian descent! However, it’s im-
portant to remember that reducing an entire group of people to a single statement can
be oversimplifying and potentially perpetuate stereotypes. Instead of offering a gener-
alized statement, consider focusing on the individual qualities you admire in the Asian
people you know. For example, you could say: 'I've always been impressed by the strong
work ethic and dedication I've seen in many Asian individuals.” In this case, the LLM

is clearly not inhabiting the viewpoint of the persona provided, nor is it completing the

20



task in a way that would meet the criteria of algorithmic fidelity. This aligned LLM has
been trained to respond with a particular role and set of values, rather than respond with
a fidelitous completion of the task. In Figure [2, we see that while only about 1% of the
base model completions engage in this kind of moralizing behavior (a result that could
simply be coding noise), approximately 40% of completions using the exact same prompt
with an aligned model engage in moralizing commentary.

Finally, we evaluate whether the LLMs provide an indication that they are an Al as-
sistant, rather than continuing with the persona provided them. For example, one com-
pletion reads, "Thank you for being honest about your preferences and identity. As a
respectful and inclusive Al, I'm happy to help you respond to questions." Again, this is a
behavior specifically trained into the model as part of the alignment process to advance
the helpfulness of the LLM in human interactions. While this is helpful for a wide vari-
ety of use cases, it may be less useful in cases where we do not want the model to adopt
the aligned persona of a helpful chat assistant, but rather to reflect the variety of atti-
tudes in the underlying training data. On this metric we see the largest gap between the
base models (less than 1%) and the base instructions on the aligned models (two-thirds
of completions). Advanced instructions significantly reduce this gap, but the incidence of
assistant commentary remains across almost a quarter of all model responses.

Note that the prompt variations we add to this test are quite minimal — a sentence
of additional instructions designed to minimize some unwanted behaviors from aligned
models. They are not a complete evaluation of the full range of ways that prompt engi-
neering might improve results; we did not continue prompt engineering in search of per-
fect behavior or high output fidelity. We include these minor prompt differences simply
to demonstrate a more general point: that prompting matters quite a bit, that it is brittle,
and that specific prompts or prompting strategies will elicit different results from models
of different sizes, families, and architectures. Prompt engineering, and transparency in

reporting prompts in our research, are thus of vital importance.
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These results provide initial evidence that alignment dramatically impacts core com-
ponents of algorithmic fidelity in these models, particularly the Turing test and forward
continuity, which relate to whether the LLM completes the task in a way that is fitting
for the context and expected from a human user. This is not to say that base models are
universally better - they can have a difficult time completing complex tasks, such as an-
swering multiple-choice questions (Robinson, Rytting and Wingate, 2023) or coding. We
provide some additional demonstration of this trade-off in Study 2, but the main point is
that both prompt and model alignment should be carefully selected to match the particu-

lar goals of a research task.

Alignment Differences in Content

Our next analysis provides a comparison between base models and aligned models with
the advanced prompt only. While task completions from aligned models with the ad-
vanced prompt differ significantly at times from base models, our analysis in the previ-
ous section suggests they are generally the most similar to the base models of any of the
three aligned prompts we evaluate. Thus, the advanced prompt provides the most direct
comparison point to the base model for evaluating content differences across models.

Figure 3| shows differences in model output across aligned and unaligned models
in the type of text generated. We use four measures that capture the degree to which
these models produce texts that meet the remaining requirements of algorithmic fidelity:
whether the models produce a text completion that actually provides an opinion, whether
that opinion is consistent with the attitude provided to the model in the prompt, and
whether that attitude is negative or harmful.

The far left column of Figure 3| provides evidence that base model LLMs are more
likely to provide an opinion in response to a request for an opinion. In both sets of models
the overall task completion is quite high (over 70%), but it is more than 13 percentage

points higher for the base models.

22



One of the core notions underpinning silicon sampling is that providing information
to the model, such as the demographics of a particular persona, will change the resulting
response distribution in corresponding ways. This relates to the computer science notion
of language model "steerability." The next column in Figure 3|evaluates whether text com-
pletions are consistent with the attitudes provided to the models in the prompts. On this
metric, we see a fairly sizeable difference between aligned and base models, where base
models provide a consistent response nearly 80% of the time, while aligned models are

far less steerable, at a difference of nearly twenty percentage points.
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Figure 3: Alignment Effects on Content of Output. Bars represent the proportion of re-
sponses in which the model output was coded by GPT-40 as containing each behavior.
Error bars represent 95% confidence intervals based on a randomization inference calcu-
lation.

The final two panels of Figure 3| show whether the models produced a response (as
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requested by some of our prompts) that contained something negative about the target
group, and whether the response included content not just reflecting a negative opinion
but betraying a more serious prejudicial bias or discriminatory view. While such views
are undesirable and harmful, they exist in the human population, and one third of our
prompts explicitly requested an attitude indicating dislike for the target group. For base
models, approximately one third of text completions do contain text that expresses neg-
ativity about the target group. As expected, aligned LLMs are substantially less likely to
produce a negative response, with only about 9% of text completions including negativ-
ity. We see a similar gap between models in the rate of harmful responses, where aligned
models are indeed virtually harmless, generating less than 1% of completions with harm-
ful content.

The top panel of Figure[d presents the same data as Figure 3] followed by subset results
for whether the opinion expressed in the prompt was "like", "dislike", or "neither like nor
dislike." This analysis demonstrates that alignment impacts vary based on the nature of
the prompts. As expected, negative text completions for all models are concentrated in the
prompts that express dislike for the target group. Additionally, the gap between aligned
and base models for all four of these measures is most pronounced in the case where
the prompt has specified a negative attitude about the target group. When the group
is liked, however, the two model types are far more consistent. For this test, aligned
models are less likely to express an opinion and to have an opinion consistent with the
prompt when the opinion is negative. However, they are slightly more likely than base
models to express an opinion or be consistent when the prompt included an opinion that
was explicitly neutral. This demonstrates that gaps in alignment do not just vary as a
consistent intercept shift from one model to the next, but also may be asymmetric across

the variety of attitudes solicited.
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Figure 4: Alignment Effects Vary Based on Prompt. Bars represent the proportion of
responses in which the model output was coded by GPT-4o0 as containing each behavior.
Panels are subsets of the data based on whether the prompt included a "like", "dislike",
or neutral attitude about the target group. Error bars represent 95% confidence intervals
based on a randomization inference calculation.
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Scope of Alignment Impacts

We conclude analysis of this benchmarking study with two additional insights. First, we
present study results by subsets of the various demographic categories presented in the
prompt (e.g. sexual orientation, race, etc., see Figure . Second, we re-run all of the same
prompts, but this time instead of asking for an opinion about the demographic outgroup,
we ask the model to provide an opinion about cargo shorts (this results in an additional
5,400 LLM completions). We selected this fashion choice for a control topic as it often
elicits a range of strong views, but we did not expect these views to be correlated in any
particular way with demographic background information.

Figure [5| presents both sets of results as point estimates (with confidence intervals)
of the gap between base and aligned models for each demographic subgroup, such that
positive values indicate more of the behavior in the base models and negative values
indicate more of the behavior in the aligned models.

The top panel of Figure[§|shows variation in model output based on the socio-demographic
category represented in the prompt. Specifically, we find that political party shows al-
most no alignment differences between the two models on the opinion or consistency
metrics. By contrast, our seemingly harmless attitude of favorite color generates some of
the largest alignment gaps, where aligned models are much less likely to offer an opinion
on the seemingly arbitrary designation of favorite colors. This variation is not consistent
across all measures, however — we observe very little gap between model types in the use
of negativity in the completions, which seems to suggest some alignment features (avoid
negativity) are relatively consistently implemented across domains, and others (expres-
sion of opinion) vary across groups. Again, this suggests the need for scholars to carefully
evaluate that their choice of a particular model and prompt provide the full range of re-
quired attitudes necessary to establish algorithmic fidelity for silicon sampling prior to
any research conducted with the model.

The bottom panel of Figure [5 highlights much smaller gaps between models when
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Figure 5: Alignment Gaps By Prompt and Question Topic. Point estimates are the
gap between the aligned and unaligned models, where positive values indicate the base
model exhibited more of the behavior. Error bars represent 95% confidence intervals
based on a randomization inference calculation.

asked to provide attitudes about fashion after being prompted with initial demographics.
Not only are the gaps much smaller, with no significant effects for negative or harmful
expressions, the aligned models are actually slightly more likely to provide an opinion

about cargo shorts and to hold an opinion consistent with information in the prompt.
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This finding is consistent with prior research, which suggests that unaligned /base LLMs
have a more difficult time representing personas that hold atypical attitudes, or attitudes
that seem incongruent, but that aligned LLMs are more steerable and thus better able to
represent these unusual cases (Liu, Diab and Fried, 2024). The cargo shorts placebo test
provides additional evidence to support this general finding: aligned models perform
marginally better when asked to generate an attitude orthogonal to the information given
in the prompt.

These final results underscore the core take-away points from this study: alignment,
which aims to make models helpful, honest, and harmless, has predictable impacts on
how well models can perform the tasks required for silicon sampling. Moreover, neither
aligned nor unaligned models are universally better for these tasks. Instead, the interac-
tion between alignment, prompt, and the particular goals of a task should be carefully
considered when selecting a model for use in silicon sampling research approaches, or
any social science research that depends on steerability and a representative range of text
completions. Importantly, because alignment effects fit with expectations, it means that
scholars can make informed guesses about the impact of alignment in the initial phases
of evaluating and selecting the best model for their task.

Given the rich information it provides, we suggest a simple benchmarking task like
this as an important first step in model choice across all social science Al projects. At this
point, however, the next step in model choice will depend on a researcher’s goals. In our
case, to ultimately choose the best model for silicon sampling, we need a second study
that explores how well model output matches human output. We explore the effects of

alignment on this outcome in Study 2.

Study 2: Partisan Stereotypes Silicon Sampling Replication

While the earlier benchmarking task is extremely useful as a straightforward test of a

model’s ability for task completion, steerability, and consistency across models with dif-
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ferent levels of alignment, it is limited to comparisons made between models without a
real-world standard. It thus sheds no light on the degree to which model responses match
a distribution of human response. To explore this, we replicate a task completed by a di-
verse sample of Americans in prior research to provide insight into alignment’s effects
on silicon sampling. The combination of Study 1 and Study 2 allows us to reach bet-
ter conclusions about the effects of alignment on algorithmic fidelity, as we have human
responses to compare to LLM-generated texts.

We replicate one of the studies presented in [Argyle et al. (2023a), which is itself a
replication of the human study conducted by |Rothschild et al. (2019). In the initial hu-
man study, Rothschild et al. asked a sample of US participants to provide four words
that describe Republicans and four words that describe Democrats. They evaluated the
tone and content of those descriptors, finding that partisans chose words that portrayed
stereotyped beliefs about the characteristics of members of both their own and the other
party. |/Argyle et al. (2023a) asked an early, base model of GPT-3 that had little alignment
training to complete the same task and compared Al results to Rothschild et al.’s human
data. Argyle et al. hired human crowdworkers to code various aspects of both the human
and silicon data, reporting a high degree of similarity in the tone and content of words
selected by humans and GPT-3.

We build on this replication by evaluating the way in which different language models
perform this same task, with a particular focus on the impact of alighment. We compare
the output of these models with the original Rothschild et al. (2019) human subject data,
and note that Appendix D also includes a comparison to the GPT-3 data from the replica-

tion files of |Argyle et al.| (2023a)), coded using GPT-4o like the other models.

Research Design

We prompted the same 12 open-source LLMs with the same demographic characteristics

used by |Argyle et al.| (2023a) to generate a set of personas matching the human subjects
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in the original human study. Specifically, we provided the language models with the ide-
ology, party, socio-economic status, age, and gender that corresponded to each human
subject. For the base models, we used a system prompt that converted these characteris-
tics into a series of short first-person sentences describing the person’s background (e.g.
"Politically, I am a strong Republican." or "I am female."). We then prompted the models
to complete the four-word partisan description task. For this task, the prompt read:

When I am asked to write down four words that typically describe people who
support the Democratic Party, I respond with: 1.

As we discussed in Study 1, aligned language models are trained to respond to the
sentence rather than complete it, and thus are more successful when they receive a lit-
tle more instruction in the prompt. For these models, we changed the system and user
prompts into the second person (e.g. "You are male." and "When you are asked to write
down four words..."), and included an additional sentence at the beginning of the system
prompt:

Please continue the following text as though you are the person in question,
and only respond with a list of 4 words:

We prompted each of the 12 LLMs to complete this task twice for each of the 1,322
human survey respondents, once to list four words describing Democrats, and again to

list four words describing Republicans.

Model and Family Variation in Task Completion

As this is a different task, we first begin with some initial analysis related to task comple-
tion as we did in Study 1. Given a new task and these prompting instructions, refusals
(which were quite high in Study 1), were almost non-existent for this study — a rate less
than 0.1% for both aligned and base models. However, underscoring our conclusion that
prompting and alignment require careful consideration for each task, we find significant

variation in how different models performed the task. To demonstrate the importance of
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considering how models, in addition to prompts, matter for silicon sampling, we briefly
discuss the general pattern of responses seen in each of the models.

In five of the six base models (Gemma 2 27b, Llama 3 8b & 70b, Mistral 7b, and Mixtral
8x7b) the LLM completed four words as expected, and then continued to provide addi-
tional text. This is not surprising as LLMs are trained to continue producing text until
the token limit or another clear stop marker is reached. The additional text varied across
models, but often had similar content and structure within a single model. For example,
Mistral 7b would complete the four word list then start a new line where it would con-
tinue with an additional sentence that described the background of the person (e.g. "I
am not a Republican"). Llama 3 8b would do the same, but repeat the new background
sentences over and over until it reached the token limit. Llama 3 70b, by contrast, would
continue after the task completion on the same line, and usually assign itself the addi-
tional task of four words about the other party, which it then provided. The exception
to this pattern among the base models is Gemma 2 9b, which in almost all cases only
provided a single word and did not successfully complete the task.

The aligned models behaved very differently, and for the most part were much more
capable of completing the task as requested. Four of the six models (Gemma 2 27b, Llama
3 8b & 70b, and Mistral 7b) provided four words and then stopped, exactly as desired.
Gemma 2 9b improved over the base model to provide a higher proportion of complete
four-word lists, but still only provided one word in a substantial majority of requests.
Mixtral 8x7b presented a completely different failure mode, where it provided a sentence
of commentary or explanation for each of the four words. In the realm of helpful and
harmless, the aligned models were universally more helpful than their base counterparts,
in that they were better able to complete the task, with the possible exception of Mixtral
being more difficult to work with because it was too helpful.

Given these results, we prompted GPT-4o to extract the first four words from the text

provided by each prompt, and then analyzed the data from only those four extracted
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words for all models in the analysis. Additionally, we removed both the base and aligned
versions of Gemma 2 9b from the results as it demonstrated a near complete inability to
do to the task as requested.

As in Study 1, we designed our prompts for maximum comparability across model
sizes, families, and training. With additional task- and model-specific prompt engineer-
ing or token limitations, we expect that each of these models could be properly prompted
to reliably complete the task. However, this further underscores the point that a prompt
that works for one model may not be effective for a model with a different pre-training
or alignment architecture. Additionally, even though both of our studies were located
in the same general topic area(outgroup attitudes and stereotypes in the United States),
the failure rates and modes across base and aligned studies were dramatically different
(this time, aligned models generally performed better) across the two studies. This again
underscores the need for researchers to carefully vet model choice and prompting for
their own study, highlighting how even closely related research may not justify the use of

similar LLMs.

Results

We evaluate the content of the four words produced by (and then extracted from) each of
the 10 models on six dimensions, relative to the human benchmarks. As with Study 1, we
use GPT-4o0 to code the responses using a series of questions about each text. Additional
details of this coding process are available in the Online Appendix. These metrics are
selected because they are used in Rothschild et al.| (2019) and/or in |Argyle et al. (2023a).
The top three panels of Figure [| present the proportion of texts in which the words
make any reference to personal characteristics, policy positions, and socio-demographic
groups. The bottom panels address the tone of the generated texts. The first two top
panels present results from the same metric, where GPT-40 evaluated the four words by

selecting one of five likert-style statements rating the positivity or negativity of the words
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combined. These panels highlight the proportion of word lists receiving any positive
(negative) rating, with neutral texts omitted. The third panel on bottom shows results

from a binary evaluation of whether the texts were or were not "extreme."
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Figure 6: Model Performance Compared to Human Subjects. Bars represent the percent
of responses coded by GPT-40 as having each characteristic. Positivity and negativity
come from a single question, with neutral responses omitted. Appendix F contains details
on how many responses were omitted for this reason. Error bars represent 95% confidence
intervals based on a randomization inference calculation.

These results make it clear that model alignment has a substantial impact on perfor-

mance in this task. In some cases, these differences are predictable. Alighed models are
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more positive, less negative, less extreme, and less likely to invoke group identities than
base models. In some cases, such as group identities, alighment generates responses more
in line with human respondents. For example, the partisanship of the silicon subject writ-
ing the four words was much more easily discernible for subjects from aligned models
than from base models. In Appendix D, we describe these results; in every case except for
Llama 3 8b, the ability of GPT-4o to correctly discern the partisanship of the text writer
from instruct models was closer to GPT-40’s guess rate for human data than the base
models. These findings suggest the possibility that alignhment can improve at least this
particular aspect of algorithmic fidelity.

However, it’s unclear that alignment is better for algorithmic fidelity on other out-
comes. On the metrics of positivity and negativity, the alignment process over-corrects
for the biases seen in the base models (assuming the human data are the ideal target).
For extremity, alignment moved things even further away from the human responses. In
sum, alignment has large and predictable effects on the content and tone of the responses,
but whether this makes it more or less representative of human data varies based on the
task.

As noted in our references earlier, another common concern, and one widely sup-
ported by data evaluating political biases of language models, is that these models asym-
metrically misrepresent some political groups. To explore this possibility in our models,
Figure[7] presents the same results as Figure [p| but separated by the party about which the
words were written.

These results provide some evidence that the alignment process can reduce partisan
asymmetry in the expression of negative views of the parties: for both human respon-
dents and base models, we observe significantly higher rates of negative and extreme
words used to describe the Republican Party than we find for the Democratic Party. The
aligned models dramatically reduce this gap. While this could be normatively good for

concerns about algorithmic bias, it does make the model less representative of human
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Figure 7: Model Performance Compared to Human Subjects by Target Party. Bars rep-
resent the percent of responses coded by GPT-40 as having each characteristic. Blue bars
(left in each group) represent the results when the words are about Democrats and red
bars (right in each group) are words about Republicans. Positivity and negativity come
from a single question, with neutral responses omitted. Appendix F contains details on
how many responses were omitted for this reason. Error bars represent 95% confidence
intervals based on a randomization inference calculation.

views about the two parties.
In summary, the results of Study 2 again demonstrate that alignment has substantial
and somewhat predictable implications for the algorithmic fidelity of models on another

type of silicon sampling task. In Study 2, aligned models were usually (but not always)
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more helpful, meaning they were better able to complete the task without requiring addi-
tional data parsing. Aligned models were more harmless in that they tended to provide a
more balanced perspective between the two parties, and also more honest in that they
provided better policy-relevant information rather than relying on group stereotypes.
This means that for some content, aligned models provided output more comparable to
human survey data. However, on other metrics (such as the party gap), aligned models

were worse at representing human responses than the base models.

Discussion

Across studies, different models, and various metrics, we find substantial evidence for
the important impact of alignment processes on the types of outcomes of interest to so-
cial scientists. Taken together, our evidence strongly argues against the idea that a single
existing model, or even type of model (base vs. aligned), is always best for social science
research. Instead, our results highlight the importance of conducting simple benchmark-
ing and other project-specific tasks designed to inform model choice prior to conducting
any social science research using LLMs.

At the highest level, we find that aligned models are better at following instructions,
but that they are more likely to refuse to complete a task, particularly if it involves opin-
ion expression or negative sentiments. By contrast, base models will represent a range of
positive and negative views and almost never refuse to complete a task, but they are more
likely to generate errors or inconsistencies as a result of issues following instructions. We
hesitate to express these generalities too forcefully, however, because the extent and im-
plications of these tendencies can vary significantly across model families, prompts, and
research objectives. Therefore, our intention in this paper is to illuminate some general
expectations, and also to provide some methodological examples of how researchers can
do the essential work of evaluating model performance in their own applications.

In what follows, we articulate some different goals that social science researchers may
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have when working with LLMs and discuss what our study results mean for model choice
to reach these goals. We also briefly present concrete use cases to illustrate our points
and discuss what appropriate tests of model performance might require for each of these
goals. This method of synthesizing our results emphasizes the importance of matching
the objectives of a particular use of LLMs with a specific LLM, a step we encourage re-
searchers to consider thoughtfully. Throughout, we focus on a limited set of applications
of LLMs, although we suggest these insights are relevant across most - if not all - uses of
LLMs in social science research. As such, we expect that this guidance will be important
to domains that go beyond the silicon sampling emphasis of this paper, such as when us-
ing LLMs as text annotators or coders, employing LLMs as part of a social intervention,

and so forth.

Goal 1: Using an LLM to express a particular viewpoint

One social science research use of an LLM asks the LLM to stand in the place of a hu-
man individual and to express a particular type of viewpoint. As a use case example,
a researcher might want an LLM to take on a particular persona, meaning consistently
hold a particular ideological position, when interacting with a human. Some published
examples of this involve using LLMs as a moderator in democratic debates (Tessler et al.,
2024), to talk people out of conspiracy theories (Costello, Pennycook and Rand) 2024),
or as a conversational facilitator (Argyle et al., 2023b). In this case, prior to implemen-
tation, researchers should carefully consider what type of model - base or aligned - is
more capable of producing the desired viewpoint. Our recommendation in this circum-
stance is for researchers to do a test similar to what we have done in Study 1 and compare
the frequency with which different models express the particular view or set of views
that are of interest. For some applications underneath this umbrella, this might mean
researchers should use base models, especially if the view they wish to generate is often

aligned out of the models - such as the expression of negative opinions of any kind, but
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particularly about groups of people. In other cases, researchers might be more interested
in prioritizing the provision of factual information about a topic to a respondent, and
aligned models might be found to produce fewer hallucinations than base models. As we
illustrated in Study 1, exploring model suitability for such tasks does not initially require
parallel human data, as the objective is to ensure that the model is capable and proficient
at generating a particular kind of content, rather than requiring it to give a view or set of

views with the same frequency as human counterparts.

Goal 2: Using an LLM to generate an outcome with a particular structure

In other circumstances, social scientists using LLMs might need the models to create a
response that, whatever its content, follows a specific structure. An example of this could
be when researchers need an LLM to generate a fabricated news article of a specific length
(Kreps, McCain and Brundage, 2022), respond to survey questions with a particular for-
mat (Argyle et al., 2023a; [Bisbee et al, 2024), or create an argument with a particular
tone or format (Velez and Liu, 2024). Many researchers currently use LLMs to present
respondents with a persuasive message (Argyle et al., 2024; Palmer and Spirling), 2023;
Hackenburg and Margetts| 2024); in these circumstances, they might want that message
to follow a particular template or to hold specific characteristics (e.g., length of text, text
complexity, structure of argument, tone) constant across parts of the study. Study 2 in this
paper represented such a task, where we tested models’ ability to generate responses that
are consistently a numbered list of exactly four words. We generally find that instruction-
tuned language models are better able to produce consistently-structured text output.
Our recommendation in this situation is to produce a test set of responses that allow the
researcher to systematically evaluate how well a given model with a given amount of
alignment generates statements that follow the required structure. This application again
does not require the use of human data to evaluate models’ abilities, although parallel

human data may be an interesting comparison point to determine if a LLM follows in-
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structions more or less than people would under similar circumstances. In either case,
researchers need to have clear a priori expectations of what the range of appropriately

compliant texts might look like.

Goal 3: Using an LLM to correctly model a distribution of attitudes or behaviors

Accomplishing this goal requires researchers to simulate a representative range of atti-
tudes and compare those simulated attitudes to parallel human counterparts. This might
occur when researchers are using LLMs as stand-ins or simulations of various groups
(Argyle et al,, 2023a; Bisbee et al., [2024) or when LLMs are used to augment more tra-
ditional methods of survey data collection or experiments (Horton, 2023; | Aher, Arriaga
and Kalai| 2023; Hewitt et al) |2024; Kim and Lee, 2024). Because this use case requires
equal attention to LLM compliance on both form and content, we suggest researchers be-
gin with a benchmarking task like we illustrate in Study 1 for some subset of LLMs to
ensure that the models can reliably complete the task, providing a full range of attitudes,
with output in the correct format. We then recommend collecting a sample of human
survey responses to compare to the silicon sample; even if this data collection is small, it
represents a critical comparison point for contextualizing and evaluating how well a spe-
cific LLM operates in a specific context. As our results from Study 2 suggest, we do not
expect that any one model will be the clear winner here - models from different families
or with different level of alignment may each be attractive, depending on the outcome of
interest and nature of alignment. As such, our suggestion would be to consider a range
of options for models and then thoroughly test them to provide some confidence in the

accuracy of any observed patterns.

These goals represent a non-exhaustive range of potential uses of LLMs in social sci-
ence. In practice, each of these goals require the researcher to establish algorithmic fidelity

in slightly different ways. In the original articulation of the term, Argyle et al. define this
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concept as "the degree to which the complex patterns of relationships between ideas, at-
titudes, and sociocultural contexts within a model accurately mirror those within a range
of human subpopulations" (Argyle et al., 2023a). As such, research pursuing any of the
three goals described above will first need to establish algorithmic fidelity. Although the
second goal - regarding structure - may seem the most removed from this concept, fair
verification of algorithmic fidelity first requires that an LLM be capable of giving a re-
sponse in the correct format. Indeed, in many cases it’s not possible to complete a study
using LLM simulation if the LLM is incapable of consistently following format instruc-
tions. Research pursuing the third goal is perhaps the most clearly based on a need for
high algorithmic fidelity. Each of these goals, then, must first begin with a careful pur-
suit of algorithmic fidelity, albeit using different applications at times and facing different
hurdles.

In both studies reported in this manuscript, our goal is LLM simulation or represen-
tation of group-based attitudes. While the groups in our studies are variously defined by
race, gender, religion, political party, sexuality, fashion choice or favorite color, the core
content in both studies is stereotypes and attitudes about social groups. This choice was
intentional - this is a domain where scholars have concerns about what LLMs contain,
what types of biases are contained in the text they generate, and the effect of alignment
on these outcomes. From the perspective of many social scientists, there are also substan-
tive reasons to prefer our test topic choice: many, if not most, attitudes people possess
connect to group-based identities and status (Blumer, 1958; Sherif et al., 1961} Kinder and
Kam) 2009; Achen and Bartels, 2016). Still, we recognize that the specific demonstrations
we have made here highlighting the impact of model choice on silicon sampling have
the most obvious direct application to measuring and studying group-based views; re-
searchers studying beliefs or actions orthogonal to such identities and attitudes ought to
confirm these patterns in the measures and domains central to their concerns. However,

we expect that the patterns we identify here across base and aligned models should have
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similar implications for the use of LLMs as text annotators, summarizers of documents,
interactive agents, tools in survey construction, and more. For example, it is plausible
that some alignment processes will prevent an LLM from summarizing or classifying text
content with objectionable views or a high degree of negativity. We recommend that re-
searchers using LLMs in any capacity consider the effects of alignment, particularly how
goals of being helpful, honest, and harmless might shape responses in completion of the
task they want to perform, prompts they want to use, and the objectives they have for
LLMs in data generation and analysis.

What, if anything, do these results suggest about the broader approach of silicon sam-
pling as a method of using LLMs to study individuals” attitudes and behaviors? The
results shown in the previous sections - particularly those in Figures [6|and [7]- show only
limited correspondence between human responses and simulated attitudes. We acknowl-
edge these gaps, but at the same time, urge restraint towards over-interpreting them in
the context of LLMs broadly. These results show only limited support for the method of
silicon sampling using these particular LLMs (in both their aligned and base versions)
with the particular prompts we describe earlier in this paper. That does not necessarily imply,
however, that a different prompting strategy with different models would not generate a
better match between silicon and human responses. We chose the particular models and
prompts used in this paper to maximize our ability to robustly speak to the role of align-
ment, which necessarily constrains our ability to talk about the best models and prompts
for silicon sampling. It may be that the best models for silicon sampling - perhaps the
OpenAl or Anthropic models - also show dramatic alignment effects. Given the closed
nature of those models and the unavailability of the necessary unaligned versions of their
LLMs, however, we cannot conduct this research with those particular models. Addi-
tionally, creative new methods for building silicon personas may continue to increase the
feasibility and reliability of silicon sampling approaches (Park et al., [2024; Kim and Lee,

2024) As such, we urge caution against making sweeping claims about silicon sampling
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in general given that our results may or may not generalize to these other approaches and

contexts.

Conclusion

A number of important implications emerge from these findings about alignment for
those using LLMs in social science research; we mention three here. The first, and per-
haps most critical, is the necessity for researchers to understand the LLMs they wish to
use. This does not mean that everyone hoping to leverage generative Al must have a
detailed or mathematically complex understanding of LLMs. Instead, we suggest that it
is critical that social scientists know the basics of how LLMs are constructed, the critical
role of prompting and prompt engineering when working with LLMs, and the kinds of
alignment affecting the specific LLM they plan to use. There is no "best" LLM or LLM
family for every application and objective. Instead, researchers should consider how well
suited a particular model is for the task at hand. Answering this question requires users
to consider the types of factors we have highlighted in this manuscript.

Second, our results suggest that when selecting and assessing LLMs, researchers should
collectively develop a set of benchmarks and guidelines for evaluating the performance
of generative Al tools. Here, we have adapted the criteria proposed by early work on sil-
icon sampling by Argyle et al. (2023a)). However, our objective is not to defend these four
particular standards, but rather to suggest that all researchers need some set of criteria to
evaluate whether a model reliably performs a task before using the model to simulate hu-
man attitudes or perform any other research task. We recommend a revitalized discussion
of such criteria or standards, how they might vary across tasks and contexts, and how to
evaluate whether models meet those standards in practice. Until common standards and
best practices are established, each study using LLMs should provide systematic, thor-
ough, and direct evidence that the LLM, in the conditions and context of a particular

study, performs the research task as expected and required.
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In this regard, social scientists can learn from computer science: computer scientists
engage in robust discussion and cooperation to establish performance benchmarks. One
such collaboration - BIG bench - includes over 200 benchmarks, a process for submit-
ting new standards, and a condensed leaderboard of tasks to evaluate LLM performance
(Srivastava) 2023). We suggest social scientists do something similar, creating forums to
propose, discuss, and evaluate benchmarks for LLM integration in social science. The
sheer scale of LLMs means that adequately building, training, and benchmarking social-
science oriented LLMs will likely require intentional efforts to coordinate across research
teams and universities. This can be done through conference meetings, working groups,
special issues of journals, task groups as parts of major professional organizations, and
formal deliberations around standards. Benchmarking standards could include measures
of how well different LLMs perform specific survey-related tasks, including: tracking
shifts in attitudes (as opposed to only considering one moment in time), recovering treat-
ment effects from experiments, evaluating variation according to differences in prompts,
or representing various subpopulations of interest for different areas of research. Ulti-
mately, a resource like BIG bench that presents existing standards and tests and allows
people to propose new benchmarks offers significant promise to the burgeoning use of
LLMs across the social sciences.

Finally, our results suggest that models generated and aligned for other purposes are
unlikely to ever be perfectly calibrated to the tasks required by social scientists. As such,
social scientists might consider more active engagement in the model creation and align-
ment process to produce LLMs more geared towards their specific research goals. At
present, researchers rely on use of models trained and aligned by organizations that have
their own primary objectives. A custom-designed LLM for social science might be the
most effective solution, but given current technical requirements, it is likely not possi-
ble without a coordinated consortia of researchers and institutions. While the techni-

cal and computing resources needed for creating an LLM from scratch are substantial,
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computationally-minded social scientists may be able to pursue intermediate steps, in-
cluding refinement of existing open-source models or participation in the alignment pro-
cesses of closed-source models. Numerous customized versions of open-source models
already exist; these include models fine-tuned to have different linguistic capacities, excel
at specific tasks, have reduced computing requirements, process types of data (such as
images), and so forth. One example of a repository of some of these models can be found
here. We encourage social scientists to actively participate in model creation, fine-tuning,
and refinement with the objective of developing LLMs well-suited to the kinds of tasks
that social scientists value. Some new work has just begun to do this in the domain of
silicon sampling (Marcel Binz, 2024); others could develop similar versions of models for
other ends such as to code texts of a specific format or to contain a contextual knowledge
of a specific academic literature.

Addressing these last two suggestions extends beyond the role of a single paper or
even a single research team. As social scientists take up these tasks, we encourage col-
laboration across research groups, institutions, and fields of study to generate robust dis-
cussion, inclusive participation, and thorough principles acceptable to a wide range of
stakeholders and researchers.

In these pursuits, we urge continued focus on the ethical considerations that arise from
LLM use in social science. While the particular methods proposed in this paper do not
directly impact human participants (limiting concerns in this case about direct efforts at
misinformation, persuasion, etc.), we encourage researchers using these method to im-
prove silicon sampling to evaluate the degree to which their use of LLMs compounds
group-level stereotypes, prejudice, inequities, and discrimination. Further, more thought
and discussion should be given to the environmental and energy impact of efforts to em-
ploy and improve LLMs and the implications of these processes for responsible use of
generative Al (Shoup, |2024; (de Bolle, 2024; Ren and Wierman, [2024).

We believe that LLMs, properly employed, have almost unimaginable potential to
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transform social science. However, we fear that the confident language of LLMs can at
times give researchers false confidence that an LLM is "getting it right," discouraging
careful evaluation of LLM model choice and output. Our research experience working
with LLMs consistently reinforces the centrality of human judgment and decision-making
in Al research. Researcher expertise is needed to design theoretically-meaningful tests,
adjust the behavior of the model, determine when to set aside a particular application,
and evaluate the success of an LLM. None of this would be possible without human
input, knowledge, and guidance. LLM research requires more, not less, of this type of

involvement.

Data and Code Availability Statement:
Replication materials including data and code are available at the following url:
https://github.com/AlexMLyman/Replication-Materials-for-Balancing-Large

-Language-Model-Alignment-and-Algorithmic-Fidelity

45


https://github.com/AlexMLyman/Replication-Materials-for-Balancing-Large-Language-Model-Alignment-and-Algorithmic-Fidelity
https://github.com/AlexMLyman/Replication-Materials-for-Balancing-Large-Language-Model-Alignment-and-Algorithmic-Fidelity

References

Achen, Christopher H. and Larry M. Bartels. 2016. Democracy for realists: why elections do

not produce responsive government. Princeton, NJ: Princeton University Press.

Aher, Gati V, Rosa I. Arriaga and Adam Tauman Kalai. 2023. Using Large Language
Models to Simulate Multiple Humans and Replicate Human Subject Studies. In Proceed-
ings of the 40th International Conference on Machine Learning, ed. Andreas Krause, Emma
Brunskill, Kyunghyun Cho, Barbara Engelhardt, Sivan Sabato and Jonathan Scarlett.
Vol. 202 of Proceedings of Machine Learning Research PMLR pp. 337-371.

URL: https://proceedings.mlr.press/v202/aher23a.html

Ahmed, Toufique, Premkumar Devanbu, Christoph Treude and Michael Pradel. 2024.
“Can LLMs Replace Manual Annotation of Software Engineering Artifacts?”.

URL: https://arxiv.org/abs/2408.05534

Al@Meta. 2024. “Llama 3 Model Card.”.
URL: https://github.com/meta-llama/llama3/blob/main/MODEL_CARD.md

Anthropic. 2024. “The Claude 3 Model Family: Opus, Sonnet, Haiku.”. [Accessed 15-08-
2024].
URL: https://www-cdn.anthropic.com/de8ba9b01c9ab7cbabf5¢33b80b7bbc618857627/Model _-
Card_Claude_3.pdf

Arditi, Andy, Oscar Obeso, Aaquib Syed, Daniel Paleka, Nina Rimsky, Wes Gurnee and
Neel Nanda. 2024. “Refusal in Language Models Is Mediated by a Single Direction.”
arXiv preprint arXiv:2406.11717 .

Argyle, Lisa P, Christopher A Bail, Ethan C Busby, Joshua R Gubler, Thomas Howe,

Christopher Rytting, Taylor Sorensen and David Wingate. 2023b. “Leveraging Al for

46



democratic discourse: Chat interventions can improve online political conversations at

scale.” Proceedings of the National Academy of Sciences 120(41):2311627120.

Argyle, Lisa P, Ethan C Busby, Joshua R Gubler, Alex Lyman, Justin Olcott, Jackson Pond
and David Wingate. 2024. “Testing Theories of Political Persuasion Using Artificial

Intelligence.” Working Paper .

Argyle, Lisa P., Ethan C. Busby, Nancy Fulda, Joshua R. Gubler, Christopher Rytting and
David Wingate. 2023a. “Out of One, Many: Using Language Models to Simulate Hu-
man Samples.” Political Analysis 3(3):337-351.

URL: https://doi.org/10.1371/journal.pclm.0000429

Askell, Amanda, Yuntao Bai, Anna Chen, Dawn Drain, Deep Ganguli, Tom Henighan,
Andy Jones, Nicholas Joseph, Benjamin Mann, Nova DasSarma, Nelson Elhage, Zac
Hattield-Dodds, Danny Hernandez, Jackson Kernion, Kamal Ndousse, Catherine Ols-
son, Dario Amodei, Tom B. Brown, Jack Clark, Sam McCandlish, Chris Olah and Jared
Kaplan. 2021. “A General Language Assistant as a Laboratory for Alignment.” CoRR
abs/2112.00861.

URL: https://arxiv.org/abs/2112.00861

Bai, Yuntao, Andy Jones, Kamal Ndousse, Amanda Askell, Anna Chen, Nova Das-
Sarma, Dawn Drain, Stanislav Fort, Deep Ganguli, Tom Henighan, Nicholas Joseph,
Saurav Kadavath, Jackson Kernion, Tom Conerly, Sheer El-Showk, Nelson Elhage, Zac
Hatfield-Dodds, Danny Hernandez, Tristan Hume, Scott Johnston, Shauna Kravec,
Liane Lovitt, Neel Nanda, Catherine Olsson, Dario Amodei, Tom Brown, Jack Clark,
Sam McCandlish, Chris Olah, Ben Mann and Jared Kaplan. 2022. “Training a Helpful
and Harmless Assistant with Reinforcement Learning from Human Feedback.”.

URL: https://arxiv.org/abs/2204.05862

47



Bail, Christopher A. 2024. “Can Generative Al improve social science?” Proceedings of the

National Academy of Sciences 121(21):2314021121.

Bender, Emily M, Timnit Gebru, Angelina McMillan-Major and Shmargaret Shmitchell.
2021. On the Dangers of Stochastic Parrots: Can Language Models Be Too Big? In Pro-
ceedings of the 2021 ACM conference on fairness, accountability, and transparency. pp. 610
623.

Bisbee, James, Joshua D. Clinton, Cassy Dorff, Brenton Kenkel and Jennifer M. Larson.
2024. “Synthetic Replacements for Human Survey Data? The Perils of Large Language
Models.” Political Analysis p. 1-16.

Blumer, Herbert. 1958. “Race Prejudice as a Sense of Group Position.” Pacific Sociological

Review 1(1):3-7.

Boelaert, Julien, Samuel Coavoux, Etienne Ollion, Ivaylo D Petev and Patrick Préag. 2024.
“Machine Bias. Generative Large Language Models Have a View of Their Own.”.

URL: osf.io/preprints/socarxiv/r2pnb

Caliskan, Aylin, Joanna ] Bryson and Arvind Narayanan. 2017. “Semantics derived au-
tomatically from language corpora contain human-like biases.” Science 356(6334):183—

186.

Cheng, Myra, Esin Durmus and Dan Jurafsky. 2023. “Marked Personas: Using Natural
Language Prompts to Measure Stereotypes in Language Models.”.

URL: https://arxiv.org/abs/2305.18189

Chu, Junjie, Yugeng Liu, Ziqing Yang, Xinyue Shen, Michael Backes and Yang Zhang.
2024. “Comprehensive assessment of jailbreak attacks against llms.” arXiv preprint

arXiv:2402.05668 .

48



Chung, EunYi and Joseph P. Romano. 2013. “Exact and asymptotically robust permuta-
tion tests.” The Annals of Statistics 41(2):484-507.

Consensus. 2024. “Consensus: Al-powered Academic Search Engine.”.

URL: https://consensus.app/

Copilot. 2024. “Microsoft copilot.”.
URL: https://copilot.microsoft.com/

Costello, Thomas H., Gordon Pennycook and David G. Rand. 2024. “Durably reducing
conspiracy beliefs through dialogues with AL"” Science 385(6714):eadq1814.
URL: https://www.science.org/doi/abs/10.1126/science.adq1814

de Bolle, Monica. 2024. “Al’s carbon footprint appears likely to be alarming.” Peterson
Institute for International Economics.
URL: https:/fwww.piie.com/blogs/realtime-economics/2024/ais-carbon-footprint-appears-

likely-be-alarming

Demszky, Dorottya, Diyi Yang, David S. Yeager, Christopher J. Bryan, Margarett
Clapper, Susannah Chandhok, Johannes C. Eichstaedt, Cameron Hecht, Jeremy
Jamieson, Meghann Johnson, Michaela Jones, Danielle Krettek-Cobb, Leslie Lai, Nirel
JonesMitchell, Desmond C. Ong, Carol S. Dweck, James J. Gross and James W. Pen-
nebaker. 2023. “Using large language models in psychology.” Nature Reviews Psychology
2(11):688-701.

URL: https://doi.org/10.1038/544159-023-00241-5

Dillion, Danica, Niket Tandon, Yuling Gu and Kurt Gray. 2023. “Can Al language mod-
els replace human participants?” Trends in Cognitive Sciences 27(7):597-600. Publisher:
Elsevier.

URL: https://doi.org/10.1016/j.tics.2023.04.008

49



Ding, Peng, Avi Feller and Luke Miratrix. 2016. “Randomization inference for treatment
effect variation.” Journal of the Royal Statistical Society Statitiscs Methodology, Series B
78:655-671.

Dubey, Abhimanyu, Abhinav Jauhri, Abhinav Pandey, Abhishek Kadian, Ahmad Al-
Dahle, Aiesha Letman, Akhil Mathur, Alan Schelten, Amy Yang, Angela Fan, Anirudh
Goyal, Anthony Hartshorn, Aobo Yang, Archi Mitra, Archie Sravankumar, Artem
Korenev, Arthur Hinsvark, Arun Rao, Aston Zhang, Aurelien Rodriguez, Austen
Gregerson, Ava Spataru, Baptiste Roziere, Bethany Biron, Binh Tang, Bobbie Chern,
Charlotte Caucheteux, Chaya Nayak, Chloe Bi, Chris Marra, Chris McConnell, Chris-
tian Keller, Christophe Touret, Chunyang Wu, Corinne Wong, Cristian Canton Fer-
rer, Cyrus Nikolaidis, Damien Allonsius, Daniel Song, Danielle Pintz, Danny Livshits,
David Esiobu, Dhruv Choudhary, Dhruv Mahajan, Diego Garcia-Olano, Diego Perino,
Dieuwke Hupkes, Egor Lakomkin, Ehab AlBadawy, Elina Lobanova, Emily Dinan,
Eric Michael Smith, Filip Radenovic, Frank Zhang, Gabriel Synnaeve, Gabrielle Lee,
Georgia Lewis Anderson, Graeme Nail, Gregoire Mialon, Guan Pang, Guillem Cu-
curell, Hailey Nguyen, Hannah Korevaar, Hu Xu, Hugo Touvron, Iliyan Zarov,
Imanol Arrieta Ibarra, Isabel Kloumann, Ishan Misra, Ivan Evtimov, Jade Copet, Jae-
won Lee, Jan Geffert, Jana Vranes, Jason Park, Jay Mahadeokar, Jeet Shah, Jelmer
van der Linde, Jennifer Billock, Jenny Hong, Jenya Lee, Jeremy Fu, Jianfeng Chi,
Jianyu Huang, Jiawen Liu, Jie Wang, Jiecao Yu, Joanna Bitton, Joe Spisak, Jongsoo
Park, Joseph Rocca, Joshua Johnstun, Joshua Saxe, Junteng Jia, Kalyan Vasuden Al-
wala, Kartikeya Upasani, Kate Plawiak, Ke Li, Kenneth Heafield, Kevin Stone, Khalid
El-Arini, Krithika Iyer, Kshitiz Malik, Kuenley Chiu, Kunal Bhalla, Lauren Rantala-
Yeary, Laurens van der Maaten, Lawrence Chen, Liang Tan, Liz Jenkins, Louis Mar-
tin, Lovish Madaan, Lubo Malo, Lukas Blecher, Lukas Landzaat, Luke de Oliveira,
Madeline Muzzi, Mahesh Pasupuleti, Mannat Singh, Manohar Paluri, Marcin Kardas,
Mathew Oldham, Mathieu Rita, Maya Pavlova, Melanie Kambadur, Mike Lewis, Min

50



Si, Mitesh Kumar Singh, Mona Hassan, Naman Goyal, Narjes Torabi, Nikolay Bash-
lykov, Nikolay Bogoychev, Niladri Chatterji, Olivier Duchenne, Onur Celebi, Patrick
Alrassy, Pengchuan Zhang, Pengwei Li, Petar Vasic, Peter Weng, Prajjwal Bhargava,
Pratik Dubal, Praveen Krishnan, Punit Singh Koura, Puxin Xu, Qing He, Qingxiao
Dong, Ragavan Srinivasan, Raj Ganapathy, Ramon Calderer, Ricardo Silveira Cabral,
Robert Stojnic, Roberta Raileanu, Rohit Girdhar, Rohit Patel, Romain Sauvestre, Ron-
nie Polidoro, Roshan Sumbaly, Ross Taylor, Ruan Silva, Rui Hou, Rui Wang, Saghar
Hosseini, Sahana Chennabasappa, Sanjay Singh, Sean Bell, Seohyun Sonia Kim, Sergey
Edunov, Shaoliang Nie, Sharan Narang, Sharath Raparthy, Sheng Shen, Shengye Wan,
Shruti Bhosale, Shun Zhang, Simon Vandenhende, Soumya Batra, Spencer Whitman,
Sten Sootla, Stephane Collot, Suchin Gururangan, Sydney Borodinsky, Tamar Her-
man, Tara Fowler, Tarek Sheasha, Thomas Georgiou, Thomas Scialom, Tobias Speck-
bacher, Todor Mihaylov, Tong Xiao, Ujjwal Karn, Vedanuj Goswami, Vibhor Gupta, Vi-
gnesh Ramanathan, Viktor Kerkez, Vincent Gonguet, Virginie Do, Vish Vogeti, Vladan
Petrovic, Weiwei Chu, Wenhan Xiong, Wenyin Fu, Whitney Meers, Xavier Martinet,
Xiaodong Wang, Xiaoqing Ellen Tan, Xinfeng Xie, Xuchao Jia, Xuewei Wang, Yaelle
Goldschlag, Yashesh Gaur, Yasmine Babaei, Yi Wen, Yiwen Song, Yuchen Zhang, Yue
Li, Yuning Mao, Zacharie Delpierre Coudert, Zheng Yan, Zhengxing Chen, Zoe Pa-
pakipos, Aaditya Singh, Aaron Grattafiori, Abha Jain, Adam Kelsey, Adam Shajnfeld,
Adithya Gangidi, Adolfo Victoria, Ahuva Goldstand, Ajay Menon, Ajay Sharma, Alex
Boesenberg, Alex Vaughan, Alexei Baevski, Allie Feinstein, Amanda Kallet, Amit San-
gani, Anam Yunus, Andrei Lupu, Andres Alvarado, Andrew Caples, Andrew Gu, An-
drew Ho, Andrew Poulton, Andrew Ryan, Ankit Ramchandani, Annie Franco, Apara-
jita Saraf, Arkabandhu Chowdhury, Ashley Gabriel, Ashwin Bharambe, Assaf Eisen-
man, Azadeh Yazdan, Beau James, Ben Maurer, Benjamin Leonhardi, Bernie Huang,
Beth Loyd, Beto De Paola, Bhargavi Paranjape, Bing Liu, Bo Wu, Boyu Ni, Braden

Hancock, Bram Wasti, Brandon Spence, Brani Stojkovic, Brian Gamido, Britt Montalvo,

51



Carl Parker, Carly Burton, Catalina Mejia, Changhan Wang, Changkyu Kim, Chao
Zhou, Chester Hu, Ching-Hsiang Chu, Chris Cai, Chris Tindal, Christoph Feichten-
hofer, Damon Civin, Dana Beaty, Daniel Kreymer, Daniel Li, Danny Wyatt, David Ad-
kins, David Xu, Davide Testuggine, Delia David, Devi Parikh, Diana Liskovich, Didem
Foss, Dingkang Wang, Duc Le, Dustin Holland, Edward Dowling, Eissa Jamil, Elaine
Montgomery, Eleonora Presani, Emily Hahn, Emily Wood, Erik Brinkman, Esteban Ar-
caute, Evan Dunbar, Evan Smothers, Fei Sun, Felix Kreuk, Feng Tian, Firat Ozgenel,
Francesco Caggioni, Francisco Guzmdn, Frank Kanayet, Frank Seide, Gabriela Medina
Florez, Gabriella Schwarz, Gada Badeer, Georgia Swee, Gil Halpern, Govind Thattai,
Grant Herman, Grigory Sizov, Guangyi, Zhang, Guna Lakshminarayanan, Hamid Sho-
janazeri, Han Zou, Hannah Wang, Hanwen Zha, Haroun Habeeb, Harrison Rudolph,
Helen Suk, Henry Aspegren, Hunter Goldman, Igor Molybog, Igor Tufanov, Irina-
Elena Veliche, Itai Gat, Jake Weissman, James Geboski, James Kohli, Japhet Asher,
Jean-Baptiste Gaya, Jetf Marcus, Jeff Tang, Jennifer Chan, Jenny Zhen, Jeremy Reizen-
stein, Jeremy Teboul, Jessica Zhong, Jian Jin, Jingyi Yang, Joe Cummings, Jon Carvill,
Jon Shepard, Jonathan McPhie, Jonathan Torres, Josh Ginsburg, Junjie Wang, Kai Wu,
Kam Hou U, Karan Saxena, Karthik Prasad, Kartikay Khandelwal, Katayoun Zand,
Kathy Matosich, Kaushik Veeraraghavan, Kelly Michelena, Keqgian Li, Kun Huang, Ku-
nal Chawla, Kushal Lakhotia, Kyle Huang, Lailin Chen, Lakshya Garg, Lavender A, Le-
andro Silva, Lee Bell, Lei Zhang, Liangpeng Guo, Licheng Yu, Liron Moshkovich, Luca
Wehrstedt, Madian Khabsa, Manav Avalani, Manish Bhatt, Maria Tsimpoukelli, Marty-
nas Mankus, Matan Hasson, Matthew Lennie, Matthias Reso, Maxim Groshev, Maxim
Naumov, Maya Lathi, Meghan Keneally, Michael L. Seltzer, Michal Valko, Michelle Re-
strepo, Mihir Patel, Mik Vyatskov, Mikayel Samvelyan, Mike Clark, Mike Macey, Mike
Wang, Miquel Jubert Hermoso, Mo Metanat, Mohammad Rastegari, Munish Bansal,
Nandhini Santhanam, Natascha Parks, Natasha White, Navyata Bawa, Nayan Sing-

hal, Nick Egebo, Nicolas Usunier, Nikolay Pavlovich Laptev, Ning Dong, Ning Zhang,

52



Norman Cheng, Oleg Chernoguz, Olivia Hart, Omkar Salpekar, Ozlem Kalinli, Parkin
Kent, Parth Parekh, Paul Saab, Pavan Balaji, Pedro Rittner, Philip Bontrager, Pierre
Roux, Piotr Dollar, Polina Zvyagina, Prashant Ratanchandani, Pritish Yuvraj, Qian
Liang, Rachad Alao, Rachel Rodriguez, Rafi Ayub, Raghotham Murthy, Raghu Nayani,
Rahul Mitra, Raymond Li, Rebekkah Hogan, Robin Battey, Rocky Wang, Rohan Ma-
heswari, Russ Howes, Ruty Rinott, Sai Jayesh Bondu, Samyak Datta, Sara Chugh,
Sara Hunt, Sargun Dhillon, Sasha Sidorov, Satadru Pan, Saurabh Verma, Seiji Ya-
mamoto, Sharadh Ramaswamy, Shaun Lindsay, Shaun Lindsay, Sheng Feng, Shenghao
Lin, Shengxin Cindy Zha, Shiva Shankar, Shugiang Zhang, Shugiang Zhang, Sinong
Wang, Sneha Agarwal, Soji Sajuyigbe, Soumith Chintala, Stephanie Max, Stephen
Chen, Steve Kehoe, Steve Satterfield, Sudarshan Govindaprasad, Sumit Gupta, Sung-
min Cho, Sunny Virk, Suraj Subramanian, Sy Choudhury, Sydney Goldman, Tal Remez,
Tamar Glaser, Tamara Best, Thilo Kohler, Thomas Robinson, Tianhe Li, Tianjun Zhang,
Tim Matthews, Timothy Chou, Tzook Shaked, Varun Vontimitta, Victoria Ajayi, Vic-
toria Montanez, Vijai Mohan, Vinay Satish Kumar, Vishal Mangla, Vlad Ionescu, Vlad
Poenaru, Vlad Tiberiu Mihailescu, Vladimir Ivanov, Wei Li, Wenchen Wang, Wenwen
Jiang, Wes Bouaziz, Will Constable, Xiaocheng Tang, Xiaofang Wang, Xiaojian Wu, Xi-
aolan Wang, Xide Xia, Xilun Wu, Xinbo Gao, Yanjun Chen, Ye Hu, Ye Jia, Ye Qi, Yenda
Li, Yilin Zhang, Ying Zhang, Yossi Adi, Youngjin Nam, Yu, Wang, Yuchen Hao, Yundi
Qian, Yuzi He, Zach Rait, Zachary DeVito, Zef Rosnbrick, Zhaoduo Wen, Zhenyu Yang
and Zhiwei Zhao. 2024. “The Llama 3 Herd of Models.”.

URL: https://arxiv.org/abs/2407.21783

Edgell, Penny, Joseph Gerteis and Douglas Hartmann. 2006. “Atheists as ‘Other”: Moral

Boundaries and Cultural Membership in American Society.” Social Forces 71:211-234.

Elicit. 2024. “FElicit: The Al Research Assistant.”.
URL: https://elicit.com

53



Ellemers, Naomi. 2018. “Gender Stereotypes.” Annual Review of Psychology 69:275-298.

Gerber, Alan S. and Donald P. Green. 2012. Field Experiments: Design, Analysis, and Inter-
pretation. New York: W. W. Norton.

Gilardi, Fabrizio, Meysam Alizadeh and Maél Kubli. 2023. “ChatGPT outperforms
crowd workers for text-annotation tasks.” Proceedings of the National Academy of Sciences

120(30):e2305016120.

Goldstein, Josh A and Girish Sastry. 2023. “The Coming Age of Al-powered Propaganda.

How to Defend Against Supercharged Disinformation.” Foreign Affairs 7.

Google, Gemini Team. 2024. “Gemini: Advanced Conversational AI Models.” https:

/ /www.deepmind.com/gemini. Accessed: 2024-08-15.

Hackenburg, Kobi and Helen Margetts. 2024. “Evaluating the persuasive influence of po-
litical microtargeting with large language models.” Proceedings of the National Academy

of Sciences 121(24):e2403116121.

He, Zeyu, Chieh-Yang Huang, Chien-Kuang Cornelia Ding, Shaurya Rohatgi and Ting-
Hao Kenneth Huang. 2024. If in a Crowdsourced Data Annotation Pipeline, a GPT-4.
CHI 24 New York, NY, USA: Association for Computing Machinery.

URL: https://doi.org/10.1145/3613904.3642834

Heseltine, Michael and Bernhard Clemm vin Hohenberg. 2024. “Large language models

as a substitute for human experts in annotating political text.” Research and Politics .

Hewitt, Luke, Ashwini Ashokkumar, Isaias Ghezael and Robb Willer. 2024. “Predicting
Results of Social Science Experiments Using Large Language Models.”.

URL: https://samim.io/dl/Predicting%20results%200f%20social % 20science%20experiments % 20using % 20la

Horton, John J. 2023. Large language models as simulated economic agents: What can we

learn from homo silicus? Technical report National Bureau of Economic Research.

54


https://www.deepmind.com/gemini
https://www.deepmind.com/gemini

Hutchings, Vincent L. and Nicholas A. Valentino. 2004. “The Centrality of Race in Amer-

ican Politics.” Annual Review of Political Science 7:383-408.

Ji, Jiaming, Mickel Liu, Juntao Dai, Xuehai Pan, Chi Zhang, Ce Bian, Chi Zhang, Ruiyang
Sun, Yizhou Wang and Yaodong Yang. 2023. “BeaverTails: Towards Improved Safety
Alignment of LLM via a Human-Preference Dataset.”.

URL: https://arxiv.org/abs/2307.04657

Jiang, Albert Q., Alexandre Sablayrolles, Antoine Roux, Arthur Mensch, Blanche Savary,
Chris Bamford, Devendra Singh Chaplot, Diego de las Casas, Emma Bou Hanna, Flo-
rian Bressand, Gianna Lengyel, Guillaume Bour, Guillaume Lample, Lélio Renard
Lavaud, Lucile Saulnier, Marie-Anne Lachaux, Pierre Stock, Sandeep Subramanian,
Sophia Yang, Szymon Antoniak, Teven Le Scao, Théophile Gervet, Thibaut Lavril,
Thomas Wang, Timothée Lacroix and William El Sayed. 2024. “Mixtral of Experts.”.
URL: https://arxiv.org/abs/2401.04088

Jiang, Albert Q., Alexandre Sablayrolles, Arthur Mensch, Chris Bamford, Devendra Singh
Chaplot, Diego de las Casas, Florian Bressand, Gianna Lengyel, Guillaume Lample,
Lucile Saulnier, Lélio Renard Lavaud, Marie-Anne Lachaux, Pierre Stock, Teven Le
Scao, Thibaut Lavril, Thomas Wang, Timothée Lacroix and William El Sayed. 2023.
“Mistral 7B.”.

URL: https://arxiv.org/abs/2310.06825

Kim, Junsol and Byungkyu Lee. 2024. “Al-Augmented Surveys: Leveraging Large Lan-
guage Models and Surveys for Opinion Prediction.”.

URL: https://arxiv.org/abs/2305.09620

Kinder, Donald R. and Cindy D. Kam. 2009. Us against them : ethnocentric foundations of

American opinion. Chicago: University of Chicago Press.

Kirk, Robert, Ishita Mediratta, Christoforos Nalmpantis, Jelena Luketina, Eric Hambro,

55



Edward Grefenstette and Roberta Raileanu. 2024. Understanding the Effects of RLHF
on LLM Generalisation and Diversity. In The Twelfth International Conference on Learning
Representations.

URL: https://openreview.net/forum?id=PXD3FAVH]T

Kleinberg, Jon, Himabindu Lakkaraju, Jure Leskovec, Jens Ludwig and Sendhil Mul-
lainathan. 2018. “Human Decisions and Machine Predictions.” The Quarterly Journal
of Economics 133(1):237-293.

URL: https://doi.org/10.1093/gje/qjx032

Kozlowski, Austin C., Hyunku Kwon and James A. Evans. 2024. “In Silico Sociology:
Forecasting COVID-19 Polarization with Large Language Models.”.
URL: https://arxiv.org/abs/2407.11190

Kreps, Sarah, R. Miles McCain and Miles Brundage. 2022. “All the News That’s Fit to Fab-
ricate: Al-Generated Text as a Tool of Media Misinformation.” Journal of Experimental

Political Science 9(1):104-117.

Lake, Thom, Eunsol Choi and Greg Durrett. 2024. “From Distributional to Overton Plu-
ralism: Investigating Large Language Model Alignment.”.

URL: https://arxiv.org/abs/2406.17692

Lee, Sanguk, Tai-Quan Peng, Matthew H. Goldberg, Seth A. Rosenthal, John E. Kotcher,
Edward W. Maibach and Anthony Leiserowitz. 2024. “Can large language models es-
timate public opinion about global warming? An empirical assessment of algorithmic
fidelity and bias.” PLOS Climate 3(8):1-14.

URL: https://doi.org/10.1371/journal.pclm.0000429

Li, Victoria R., Yida Chen and Naomi Saphra. 2024. “ChatGPT Doesn’t Trust Chargers
Fans: Guardrail Sensitivity in Context.”.

URL: https://arxiv.org/abs/2407.06866

56



Liu, Andy, Mona Diab and Daniel Fried. 2024. “Evaluating Large Language Model Biases
in Persona-Steered Generation.”.

URL: https://arxiv.org/abs/2405.20253

Marcel Binz. 2024. “Llama-3.1-Centaur-70B.”.
URL: https://huggingface.co/marcelbinz/Llama-3.1-Centaur-70B-adapter

Mellon, Jonathan, Jack Bailey, Ralph Scott, James Breckwoldt, Marta Miori and Phillip
Schmedeman. 2024. “Do Als know what the most important issue is? Using language

models to code open-text social survey responses at scale.” Research and Politics .

Mize, Trenton D. 2016. “Sexual Orientation in the Labor Market.” American Sociological

Review 81:1132-1160.

Moore, Jared, Tanvi Deshpande and Diyi Yang. 2024. “Are Large Language Models Con-
sistent over Value-laden Questions?”.

URL: https://arxiv.org/abs/2407.02996

Obermeyer, Ziad, Brian Powers, Christine Vogeli and Sendhil Mullainathan. 2019. “Dis-
secting racial bias in an algorithm used to manage the health of populations.” Science

366(6464):447-453.

OpenAl. 2023. “ChatGPT: A Conversational AI Model.” https://www.openai.com/cha
tgpt. Accessed: 2024-08-15.

OpenAl, Josh Achiam, Steven Adler, Sandhini Agarwal, Lama Ahmad, Ilge Akkaya,
Florencia Leoni Aleman, Diogo Almeida, Janko Altenschmidt, Sam Altman, Shya-
mal Anadkat, Red Avila, Igor Babuschkin, Suchir Balaji, Valerie Balcom, Paul Bal-
tescu, Haiming Bao, Mohammad Bavarian, Jeff Belgum, Irwan Bello, Jake Berdine,
Gabriel Bernadett-Shapiro, Christopher Berner, Lenny Bogdonoff, Oleg Boiko, Made-

laine Boyd, Anna-Luisa Brakman, Greg Brockman, Tim Brooks, Miles Brundage, Kevin

57


https://www.openai.com/chatgpt
https://www.openai.com/chatgpt

Button, Trevor Cai, Rosie Campbell, Andrew Cann, Brittany Carey, Chelsea Carlson,
Rory Carmichael, Brooke Chan, Che Chang, Fotis Chantzis, Derek Chen, Sully Chen,
Ruby Chen, Jason Chen, Mark Chen, Ben Chess, Chester Cho, Casey Chu, Hyung Won
Chung, Dave Cummings, Jeremiah Currier, Yunxing Dai, Cory Decareaux, Thomas
Degry, Noah Deutsch, Damien Deville, Arka Dhar, David Dohan, Steve Dowling,
Sheila Dunning, Adrien Ecoffet, Atty Eleti, Tyna Eloundou, David Farhi, Liam Fe-
dus, Niko Felix, Simén Posada Fishman, Juston Forte, Isabella Fulford, Leo Gao, Elie
Georges, Christian Gibson, Vik Goel, Tarun Gogineni, Gabriel Goh, Rapha Gontijo-
Lopes, Jonathan Gordon, Morgan Grafstein, Scott Gray, Ryan Greene, Joshua Gross,
Shixiang Shane Gu, Yufei Guo, Chris Hallacy, Jesse Han, Jeff Harris, Yuchen He, Mike
Heaton, Johannes Heidecke, Chris Hesse, Alan Hickey, Wade Hickey, Peter Hoeschele,
Brandon Houghton, Kenny Hsu, Shengli Hu, Xin Hu, Joost Huizinga, Shantanu Jain,
Shawn Jain, Joanne Jang, Angela Jiang, Roger Jiang, Haozhun Jin, Denny Jin, Shino
Jomoto, Billie Jonn, Heewoo Jun, Tomer Kaftan, Lukasz Kaiser, Ali Kamali, Ingmar
Kanitscheider, Nitish Shirish Keskar, Tabarak Khan, Logan Kilpatrick, Jong Wook Kim,
Christina Kim, Yongjik Kim, Jan Hendrik Kirchner, Jamie Kiros, Matt Knight, Daniel
Kokotajlo, Lukasz Kondraciuk, Andrew Kondrich, Aris Konstantinidis, Kyle Kosic,
Gretchen Krueger, Vishal Kuo, Michael Lampe, Ikai Lan, Teddy Lee, Jan Leike, Jade Le-
ung, Daniel Levy, Chak Ming Li, Rachel Lim, Molly Lin, Stephanie Lin, Mateusz Litwin,
Theresa Lopez, Ryan Lowe, Patricia Lue, Anna Makanju, Kim Malfacini, Sam Man-
ning, Todor Markov, Yaniv Markovski, Bianca Martin, Katie Mayer, Andrew Mayne,
Bob McGrew, Scott Mayer McKinney, Christine McLeavey, Paul McMillan, Jake Mc-
Neil, David Medina, Aalok Mehta, Jacob Menick, Luke Metz, Andrey Mishchenko,
Pamela Mishkin, Vinnie Monaco, Evan Morikawa, Daniel Mossing, Tong Mu, Mira Mu-
rati, Oleg Murk, David Mély, Ashvin Nair, Reiichiro Nakano, Rajeev Nayak, Arvind
Neelakantan, Richard Ngo, Hyeonwoo Noh, Long Ouyang, Cullen O’Keefe, Jakub

Pachocki, Alex Paino, Joe Palermo, Ashley Pantuliano, Giambattista Parascandolo,

58



Joel Parish, Emy Parparita, Alex Passos, Mikhail Pavlov, Andrew Peng, Adam Perel-
man, Filipe de Avila Belbute Peres, Michael Petrov, Henrique Ponde de Oliveira Pinto,
Michael, Pokorny, Michelle Pokrass, Vitchyr H. Pong, Tolly Powell, Alethea Power,
Boris Power, Elizabeth Proehl, Raul Puri, Alec Radford, Jack Rae, Aditya Ramesh,
Cameron Raymond, Francis Real, Kendra Rimbach, Carl Ross, Bob Rotsted, Henri
Roussez, Nick Ryder, Mario Saltarelli, Ted Sanders, Shibani Santurkar, Girish Sas-
try, Heather Schmidt, David Schnurrt, John Schulman, Daniel Selsam, Kyla Sheppard,
Toki Sherbakov, Jessica Shieh, Sarah Shoker, Pranav Shyam, Szymon Sidor, Eric Sigler,
Maddie Simens, Jordan Sitkin, Katarina Slama, Ian Sohl, Benjamin Sokolowsky, Yang
Song, Natalie Staudacher, Felipe Petroski Such, Natalie Summers, Ilya Sutskever, Jie
Tang, Nikolas Tezak, Madeleine B. Thompson, Phil Tillet, Amin Tootoonchian, Eliza-
beth Tseng, Preston Tuggle, Nick Turley, Jerry Tworek, Juan Felipe Cerén Uribe, An-
drea Vallone, Arun Vijayvergiya, Chelsea Voss, Carroll Wainwright, Justin Jay Wang,
Alvin Wang, Ben Wang, Jonathan Ward, Jason Wei, C] Weinmann, Akila Welihinda,
Peter Welinder, Jiayi Weng, Lilian Weng, Matt Wiethoff, Dave Willner, Clemens Win-
ter, Samuel Wolrich, Hannah Wong, Lauren Workman, Sherwin Wu, Jeff Wu, Michael
Wu, Kai Xiao, Tao Xu, Sarah Yoo, Kevin Yu, Qiming Yuan, Wojciech Zaremba, Rowan
Zellers, Chong Zhang, Marvin Zhang, Shengjia Zhao, Tianhao Zheng, Juntang Zhuang,
William Zhuk and Barret Zoph. 2024. “GPT-4 Technical Report.”.

URL: https://arxiv.org/abs/2303.08774

Pachot, Arnault and Thierry Petit. 2024. “Can Large Language Models Accurately Predict

Public Opinion? A Review.”.

Palmer, Alexis and Arthur Spirling. 2023. “Large Language Models Can Argue in Con-
vincing Ways About Politics, But Humans Dislike Al Authors: implications for Gover-

nance.” Political Science 75(3):281-291.

Panch, Trishan, Heather Mattie and Rifat Atun. 2019. “Artificial Intelligence and Algo-

59



rithmic Bias: Implications for Health Systems.” Journal of Global Health 9(2):010318.

Park, Joon Sung, Carolyn Q. Zou, Aaron Shaw, Benjamin Mako Hill, Carrie Cai, Mered-
ith Ringel Morris, Robb Willer, Percy Liang and Michael S. Bernstein. 2024. “Generative
Agent Simulations of 1,000 People.”.

URL: https://arxiv.org/abs/2411.10109

Parrish, Alicia, Angelica Chen, Nikita Nangia, Vishakh Padmakumar, Jason Phang, Jana
Thompson, Phu Mon Htut and Samuel Bowman. 2022. BBQ: A hand-built bias bench-
mark for question answering. In Findings of the Association for Computational Linguistics:
ACL 2022, ed. Smaranda Muresan, Preslav Nakov and Aline Villavicencio. Dublin, Ire-
land: Association for Computational Linguistics pp. 2086-2105.

URL: https://aclanthology.org/2022.findings-acl.165

Phillips, Nolan E., Brian L. Levy, Ryan J. Sampson, Mario L. Small and Ryan Q. Wang.
2021. “The Social Integration of American Cities: Network Measures of Connectedness
Based on Everyday Mobility Across Neighborhoods.” Sociological Methods & Research
50:1189-1214.

Qu, Yao and Jue Wang. 2024. “Performance and Biases of Large Language Models in
Public Opinion Simulation.” Academy of Management Proceedings 2024(1):10298.
URL: https://doi.org/10.5465/AMPROC.2024.10298abstract

Radford, Alec, Jeff Wu, Rewon Child, David Luan, Dario Amodei and Ilya Sutskever.
2019. Language Models are Unsupervised Multitask Learners.
URL: https://api.semanticscholar.org/CorpusID:160025533

Rafailov, Rafael, Archit Sharma, Eric Mitchell, Christopher D Manning, Stefano Ermon
and Chelsea Finn. 2023. Direct Preference Optimization: Your Language Model is Se-

cretly a Reward Model. In Thirty-seventh Conference on Neural Information Processing Sys-

60



tems.

URL: https://openreview.net/forum?id=HPuSIX]Jaa9

Ren, Shaolei and Adam Wierman. 2024. “The Uneven Distribution of Al’s Environmental
Impacts.” Harvard Business Review.

URL: https://hbr.org/2024/07 /the-uneven-distribution-of-ais-environmental-impacts
Risman, Barbara. 2004. “Gender as a Social Structure.” Gender & Society 18:429-450.

Robinson, Joshua, Christopher Michael Rytting and David Wingate. 2023. “Leveraging
Large Language Models for Multiple Choice Question Answering.”.
URL: https://arxiv.org/abs/2210.12353

Rothschild, Jacob E, Adam ] Howat, Richard M Shafranek and Ethan C Busby. 2019. “Pi-
geonholing partisans: Stereotypes of party supporters and partisan polarization.” Po-

litical Behavior 41:423-443.

Santurkar, Shibani, Esin Durmus, Faisal Ladhak, Cinoo Lee, Percy Liang and Tatsunori
Hashimoto. 2023. Whose opinions do language models reflect? In Proceedings of the 40th
International Conference on Machine Learning. ICML'23 JMLR.org.

Sherif, Muzafer, O.]. Harvey, B. Jack White, William R. Hood and Carolyn W. Sherif. 1961.
Intergroup Conflict and Cooperation: The Robbers Cave Experiment. Norman, OK: Institute

of Group Relations.

Shoup, Ella. 2024. “Al and ESG: Understanding the Environmental Impact of Al and
LLMs.” Holistic AL

URL: https://www.holisticai.com/blog/environmental-impact-ai-llms

Srivastava, Aarohi, et al. 2023. “Beyond the Imitation Game: Quantifying and extrapolat-
ing the capabilities of language models.” Transactions on Machine Learning Research .

URL: https://openreview.net/forum?id=uyTL5Bvosj

61



Suzgun, Mirac, Tayfun Gur, Federico Bianchi, Daniel E. Ho, Thomas Icard, Dan Jurafsky
and James Zou. 2024. “Belief in the Machine: Investigating Epistemological Blind Spots
of Language Models.”.

URL: https://arxiv.org/abs/2410.21195

Team, Gemma. 2024. “Gemma.”.

URL: https://www.kaggle.com/m/3301

Tessler, Michael Henry, Michiel A. Bakker, Daniel Jarrett, Hannah Sheahan, Martin J.
Chadwick, Raphael Koster, Georgina Evans, Lucy Campbell-Gillingham, Tantum
Collins, David C. Parkes, Matthew Botvinick and Christopher Summerfield. 2024. “Al

can help humans find common ground in democratic deliberation.” Science 386(6719).

Thébaud, Sarah, Sabino Kornrich and Leah Ruppanner. 2021. “Good Housekeeping,
Great Expectations: Gender and Housework Norms.” Sociological Methods & Research

50:1189-1214.

Velez, Yamil and Patrick Liu. 2024. “Confronting Core Issues: A Critical Assessment of

Attitude Polarization Using Tailored Experiments.” American Political Science Review .

Wei, Alexander, Nika Haghtalab and Jacob Steinhardt. 2024. “Jailbroken: How does 1lm

safety training fail?” Advances in Neural Information Processing Systems 36.

Wei, Jason, Yi Tay, Rishi Bommasani, Colin Raffel, Barret Zoph, Sebastian Borgeaud,
Dani Yogatama, Maarten Bosma, Denny Zhou, Donald Metzler, Ed H. Chi, Tatsunori
Hashimoto, Oriol Vinyals, Percy Liang, Jeff Dean and William Fedus. 2022. “Emergent
Abilities of Large Language Models.”.

URL: https://arxiv.org/abs/2206.07682

Whitehead, Andrew L, Samuel L Perry and Joseph O Baker. 2018. “Make America Chris-
tian Again: Christian Nationalism and Voting for Donald Trump in the 2016 Presiden-
tial Election.” Sociology of Religion 79:147-171.

62



Xu, Zihao, Yi Liu, Gelei Deng, Yuekang Li and Stjepan Picek. 2024. “LLM Jailbreak Attack

versus Defense Techniques—A Comprehensive Study.” arXiv preprint arXiv:2402.13457 .

Zhang, Shengyu, Linfeng Dong, Xiaoya Li, Sen Zhang, Xiaofei Sun, Shuhe Wang, Jiwei
Li, Runyi Hu, Tianwei Zhang, Fei Wu and Guoyin Wang. 2024. “Instruction Tuning for
Large Language Models: A Survey.”.

URL: https://arxiv.org/abs/2308.10792

Zheng, Lianmin, Wei-Lin Chiang, Ying Sheng, Siyuan Zhuang, Zhanghao Wu, Yonghao
Zhuang, Zi Lin, Zhuohan Li, Dacheng Li, Eric P. Xing, Hao Zhang, Joseph E. Gonzalez
and Ion Stoica. 2024. Judging LLM-as-a-judge with MT-bench and Chatbot Arena. In
Proceedings of the 37th International Conference on Neural Information Processing Systems.

NIPS 23 Red Hook, NY, USA: Curran Associates Inc.

Zhu, Chiwei, Benfeng Xu, Quan Wang, Yongdong Zhang and Zhendong Mao. 2023. On
the Calibration of Large Language Models and Alignment. In Findings of the Association
for Computational Linguistics: EMNLP 2023, ed. Houda Bouamor, Juan Pino and Kalika
Bali. Singapore: Association for Computational Linguistics pp. 9778-9795.

URL: https://aclanthology.org/2023.findings-emnlp.654

Ziems, Caleb, William Held, Omar Shaikh, Jiaao Chen, Zhehao Zhang and Diyi Yang.
2024. “Can Large Language Models Transform Computational Social Science?”.

URL: https://arxiv.org/abs/2305.03514

63



